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BY MUNIRAM PERSAUD 
 CONTRIBUTING WRITER
Th e Follett Higher Education 
Group and Daytona Beach Com-
munity College in Florida are be-
ing accused of illegal pricing of col-
lege textbooks. Follett, a bookstore 
company that has over 750 stores 
across the country, publishes and 
sells textbooks to selected colleges 
with contracts — Baruch College 
being one. 
Follett may be faced with a 
tough battle from two DBCC stu-
dents, Th omas Rebman and Dan-
ny Brandner. Both students argue 
that the college, along with Follett, 
made illegal price ranges on text-
books, even though they were re-
ferring to the increase in pennies. 
According to Pedro Gutier-
rez, an Orlando Sentinel writer, 
“Th ough that may amount to only 
a few bucks each semester, the stu-
dents argue that, when multiplied 
by thousands of students at each 
of the company’s more than 750 
bookstores, it adds up to millions.” 
Th e students also made an ar-
gument that if the prices went up 
in their own college, then it was 
only fair that the rest of the col-
leges that have contracts with Fol-
lett have raised the prices of the 
textbooks.
“Before the fall semester began 
in August, Rebman and Brand-
ner say, their college bookstore 
illegally rounded up the prices of 
used books to the next 25-cent in-
crement. Used books that should 
have cost $88.69 and $85.31 were 
sold to them for $88.75 and $85.50, 
respectively, they argue. And when 
they sold books back to the store, 
they say the store paid them less 
than 50 percent of the new retail 
price as required by the contract. 
Examples cited in the suit include 
the return of a college-algebra 
book that cost $118.25 new but 
was bought back by the store for 
$56.25, or less than half its new 
price. In that transaction, the stu-
dent should have received $59.12, 
the suit says,” stated Gutierrez.
“Though that may amount to 
only a few bucks each semester, 
the students argue that, when 
multiplied by thousands of 
students at each of the company’s 
more than 750 bookstores, 
it adds up to millions.
- Pedro Gutierrez
Since the Follett Higher Educa-
tion Group is facing the lawsuit, all 
of its branches will be aff ected, in-
cluding the one at Baruch. Howev-
er, when a student buys a book at 
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Pop duo Nina Sky joined Baruch students in celebration of the pep rally. See page 20 for coverage.
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Students look over the latest edition of Encounters magazine.
Baruch performance: Blade to the 
Heat’s saucy plot line reviewed.
How to book a holiday  trip that 
fi ts your student budget.
Ever wonder 









and-dimed to death, 
lawsuit claims
CUNY joins in on 
podcasting craze
BY MAYA KASHYAP 
STAFF WRITER
CUNY has introduced a series 
of radio podcasts available to all, 
ranging from diff erent aspects of 
school news, sports and other top-
ics. Podcasts have become wildly 
popular in the past few years, 
so much so that the New Oxford 
American Dictionary named “pod-
casting” the 2005 word of the year, 
stating the defi nition as “a digital 
recording of a radio broadcast or 
similar program, made available 
on the Internet for downloading to 
a personal audio player.”
Th e CUNY senior vice chan-
cellor for university relations, Jay 
Hershenson, has acknowledged 
the importance of this new form 
of learning and stated, “With these 
free podcasts we are now able to 
reach faculty, students, friends of 
the City University and the general 
public with timely, important and 
useful information.” He added, 
“Podcasting also off ers the media 
access to the ideas and opinions of 
CUNY faculty experts on a host of 
important topics.”
As of this moment, 10 podcasts 
are available for downloading, with 
more on the way. Th ey include:
• Th e CUNY Faculty Lec-
ture Series, where distinguished 
professors discuss topics including 
climate change and 9/11 health 
WWW.APPLE.COM
Students can now get CUNY 
news and information delivered 
right to their iPods.
Lit mag takes over 14th floor hallCredit Suisse managing director 
gives Ticker exclusive interview
BY ARI JAHJA
STAFF WRITER
Ivy Zelman is a Managing Di-
rector at Credit Suisse, where she 
is also an Equity Research Analyst 
responsible for covering a total of 
23 homebuilding, building prod-
ucts and furniture companies. She 
earned a Bachelor of Science de-
gree in Accounting from George 
Mason University. Zelman has 
been rated the number-one ana-
lyst in the housing industry by the 
prestigious Institutional Investors 
All American Research Team since 
1999. Zelman was one of the speak-
ers at the “Careers on Wall Street” 
event, which was held on Nov. 16. 
Th e Ticker was 
then fortunate 
enough to be 
able to inter-
view her.
 First, I 
asked Zelman 
about how 







she did a lot of 
networking and interviewed with 
SEE NUMBER ONE PAGE 6   
BY DAVID DELEON 
STAFF WRITER
Ninety-six bottles of wine 
were ordered, and when the 
crowd fi nally cleared and the 
bits of brie and bread and crack-
ers were all swept up, very few 
were left.
Last semester, the Encoun-
ters Literary Magazine Recep-
tion fi lled the second fl oor TV 
room to standing room only. 
Forty-eight bottles of wine were 
ordered, none survived. Th is 
semester, Encounters took over 
the 14th fl oor hall and fi lled it 
with food, wine (with valid ID), 
poetry and fi ction. Even while
SEE ENCOUNTERS PAGE 2
Ivy Zelman, 
Managing Director 









Encounters reception shows off Baruch’s literary talent
ROBERT BENIMOFF | THE TICKER
Andy Lawler, whose poetry is published in the new magazine, discusses his art.




BY NING MAO 
 STAFF WRITER
Whether it was the lucra-
tive prizes or the reputation that 
comes with winning a battle of 
confi dence, intellect and creativ-
ity, an unprecedented number of 
participants showed up for the 
second annual Hip Hop 201 free-
style competition. Th e event took 
place in Baruch’s Multipurpose 
Room on Tuesday, Nov. 28. Th e 
room was bursting with cheering 
friends of contestants and curious 
spectators. 
Th e crowd’s patience was 
awarded with a spectacularly orga-
nized event with witty announcer 
comments and courageous com-
batants. First, the rules were ex-
plained. Th e 10 rappers faced off  
in one-on-one battles. Each battle 
consisted of two rounds lasting one 
minute. Rappers had the option of 
rapping along to beats or without 
beats in the fi rst round. Th e second 
round was purely a cappella. After 
the two rounds, three judges de-
cided on who could advance into 
the next round.
Th e judges included Stephan, a 
former Columbia Records employ-
ee, a representative from Industry.
com and Richard Paz, a Baruch 
alumnus previously affi  liated with 
Hip Hop 201. Th e competition im-
mediately grew intense as the fi rst 
battle in the fi rst round brought on 
the heat.
Th e rappers were Solace from 
Q-Borough versus Lethal from the 
Island. Solace took control of the 
fi rst round with confi dence and 
a smooth delivery, while Lethal 
recovered ground in the second 
round with a sudden display of an-
ger and power. In the end, Solace 
made it through with two judge 
votes to one, winning for his en-
ergy and confi dence.
Th e following battles of Round 1 
were by Ice Cream from the Island 
versus D-block from the Bronx, 
with D-block pulling ahead; Haz-
ard versus Sketch with Hazard win-
ning by a landslide; Barrels from 
Brooklyn versus Brave from the 
Island with Brave winning mainly 
due to Barrels stopping too early 
in the second round, and fi nally, 
Spaz from Brooklyn versus Prolifi c 
from the Island, with Spaz shining 
through.
Th e rounds continued until 
the fi nal two competitors were 
left: D-block versus Solace. Th e 
judges voted Solace as the winner 
because of his confi dence, energy 
and smooth delivery despite this 
being an improvisational compe-
tition. Solace walked away with a 
Nintendo DS, an iPod nano, four 
Jay-Z albums and a Hip Hop 201 
T-shirt.  
On stage, the rappers mainly 
focused on personal attacks with a 
lot of cursing, trying to emphasize 
their own presence while dimin-
ishing the opponent’s, thus cre-
ating a very intense atmosphere. 
But intensity was not restricted to 
the stage; the audience was very 
engaged in the competition with 
loud cheers, howling, boos, whis-
tling and even shouting comments 
at those on the stage.
When asked about the large 
amount of cursing, Jerome, a 
sophomore said, “It’s all good, I 
don’t mind. Cursing is just another 
way of expressing.” Th e vice presi-
dent of Hip Hop 201, Eric, said the 
rapping was going to be about dif-
ferent views and how people live, 
showing culture in their words. 
Th is vice president also com-
mented that he was surprised at 
the large turnout. Th is event will 
surely be repeated in the future 
and Baruch students look forward 
to hearing from the College’s own 
talented rappers. 
  
Talk on Black and Hispanic oppression 
n Students 
spotlight strife 
and controversy  
after four-month 
investigation
BY SUSANA GOMEZ 
CONTRIBUTING WRITER
Latinos in gangs, sex work in 
the Dominican Republic and the 
signifi cance of the “N Word” in ev-
eryday speech were topics that 14 
students of the Black and Hispanic 
Studies Department discussed on 
Tuesday, Dec. 5.
Th e outcome of their four-
month investigation was presented 
to the Baruch College community 
through multimedia pieces that 
included original interviews, fi lm, 
musicals and printed samples. 
Th is format was chosen because 
the students, who conducted the 
research with the guidance of Pro-
fessor Regina Bernard, wanted 
“to educate and spark awareness” 
among their peers on the most vis-
ible forms that oppression takes in 
society. 
Two Latino gangs, the Latin 
Kings and the MS-13 (Mara Sal-
vatrucha 13), were explored as ex-
amples of the gang phenomenon. 
Both organizations started accept-
ing only Latin-American members, 
but now they have sets in Central 
and South American countries as 
well as Europe. Both gangs par-
ticipate in activities such as drug 
traffi  cking, robbery, extortion and 
murder. Gangs off er members 
prestige, protection and money, 
but demand violent initiatory ritu-
als such as killing human beings. 
Linda Santana, one of the students 
who investigated this subject, 
found evidence that some individ-
uals proudly admit to their mem-
bership of a gang through popular 
Web sites such as MySpace.com. 
Th is proves how easy it is to con-
tact or get involved with a gang. 
However, the students insisted, 
“Th ere is a way we can help,” and 
suggested tips for detecting young 
men who are potentially at risk of 
entering a gang. 
Th e “N Word” presentation was 
designed to “evoke feelings” with-
in the Baruch community and to 
make their peers conscientious of 
the meaning of this “hateful” word, 
for “it can be used by people who 
don’t know how destructive it is,” 
the group members stated. Many 
Baruch students and faculty were 
interviewed on the current uses 
of the word. One student said that 
it is “a word that everyone else is 
afraid to defi ne except in utter se-
riousness.” Th e main goal of the 
presenters was to show “why we 
cannot let any other race, even our 
own people, use the word.”
Sexual tourism in the Domini-
can Republic, the third subject 
investigated, is a business that has 
grown since the 1960s, especially 
in Sosua, a small town in the prov-
ince of Puerto Plata. Th e reason 
is mainly monetary; women and 
men who commerce their bodies 
do not have marketable skills and 
fi nd that sexual work can provide 
better income. Students who pre-
sented this topic designed a possi-
ble solution to this social problem 
and proposed that the government 
builds schools that teach sex work-
ers skills they can market to help 
them engage in other activities. 
Th e students concluded by thank-







BY JESSICA BAPTISTE 
LEISURE EDITOR
A festive and energetic audience 
crowded the Multipurpose Room 
to celebrate Desi culture on Friday, 
Dec. 1 at the Desi Formal, which 
combines dance, fashion and com-
edy from Baruch and other colleges. 
Host Yash Shah and DJ Goldy kept 
over 400 audience members on the 
edge of their seats at this once-a-
semester event where Desi culture 
is the main theme.
One of the main attractions of 
the evening was bhangra, a lively 
dance that includes singing and the 
beat of the dhol drum, led by the 
Baruch Bhangra group. Th e per-
formers were dressed in colorful 
blue and gold silk outfi ts and the 
males wore blue and gold turbans. 
Th e crowd became lively and many 
danced along to the beats.
Th e organizer of the event, 
Channi Singh, senior, said that the 
formal met his expectations and 
that all the long hours of rehearsal 
paid off  in the end. 
In the fashion show part, females 
proudly showed off  traditional In-
dian dresses including the llehnga, 
a beautifully ornate fl owing skirt 
with a gold embroidered top.
Sufi a Farha, freshman, liked the 
dances best because they com-
bined traditional Indian music with 
American pop songs. Another stu-
dent, Kamran Syed, senior, com-
mented that he thought this event 
should have taken place in a larger 
venue like Mason Hall instead of 
the Multipurpose Room due to the 
large, lively audience.
Other performances included 
the New York Boyz of Comedy, 
Hofstra Sakhiyan, NYC Blaze, Ba-
ruch Jalan and St. John’s University 
Bhangra.
competing with a beer-laden 
Winter Wonderland, the reception 
entertained an estimate of 170 
people before breaking well after 
its scheduled closing of 10 p.m.
Th ree semesters ago, the recep-
tion didn’t even fi ll the TV room. 
Attendance has nearly tripled in 
just a year and a half, allowing for 
bigger budgets, bigger guest read-
ers and a bigger party. What can 
account for this sudden growth? 
Dov Gibor, editor-in-chief for 
those last three semesters, attri-
butes it solely to the quality of the 
magazine. 
Th is semester’s magazine 
weighs in at 104 pages, 32 of which 
are full color, and over 40 contribu-
tors of poetry, fi ction and visual 
art. Anyone enrolled at Baruch 
can submit, and anyone at all can 
attend the reception. More than a 
few returning graduates graced the 
hall to hear their old friends read.
Like the Ticker, Encounters 
runs without any direct staff  super-
vision. Everything they produce is 
for students, by students, and when 
they throw a party, it’s all about the 
students.
Harman Writer-in-Residence 
Susan Choi began the event by an-
nouncing the winners of the Fall 
Harman Student Writing Compe-
tition. Th ough this is the fi rst time 
she’s judged a competition, she 
said that hopefully it will be the 
last, since “there were so many 
good submissions, it was hard to 
decide.”
First place went to Vanessa Stra-
cham, while second went to Marc 
Atkins and third to Bhuwen Gad-
tuala. Th e winners will be awarded 
$500, $300, and $200, respectively.
Th en the mic was opened for 
students to read their newly pub-
lished work. Participants like Andy 
Lawler and Jana Kasperkevic read 
more somber pieces, and those 
like Dmitry Omelyanenko read 
more light-hearted work, like his 
“Rollercoaster Revenge,” the story 
in verse of one man’s nefarious re-
venge against the person who cut 
him off  in line.
After a short intermission the 
fl oor was opened up to the main 
event, where guests speakers Mo-
nique Truong and Benjamin An-
astas sat and discussed the art and 
craft of writing. Choi introduced 
both of them warmly.
Anastas read from a work-in-
progress, his unfi nished novel en-
titled “My life in child-pose,” about 
the tribulations of a yoga instructor. 
Truong read from her novel “Th e 
Book of Salt,” which is told from the 
perspective of the gay Vietnamese 
cook of literary matrons Gertrude 
Stein and Alice B. Toklas, his “Ma-
dame et Madame.”
Anastas is a MFA graduate, 
but Truong, of all things, holds a 
law degree. She described in de-
tail working with Asian-American 
writers for a non-profi t fi rm when 
she realized “they were all much 
happier than I was.”
Questions from the fl oor con-
cerned the diff erences between 
a fi rst and a fi nal draft, the role of 
workshops in creating a voice, and 
the current debate over plagiarism 
and research that has appeared in 
the New York Times.
Th e discussion period went on 
so long that Gibor himself had to 
step in and sadly declare the re-
ception over. Th e group broke into 
a mass of mingling and munching, 
and didn’t clear the hall until at 
least 11 p.m.
And what happened to those 
few remaining bottles of wine?
“We poured them down the 
drain,” said Gibor.
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Textbook prices cause lawsuit
ß CONTINUED FROM FRONT
any of Follett’s branches, the 
profi ts will be split between the 
college and the company itself. 
As stated by Gutierrez, “Th e 
National Association of College 
Stores fi gures show used books 
accounted for $1.9 billion in sales 
during the 2004-05 academic 
years. New books accounted for 
$4.4 billion during that same time 
period.” 
Whether or not the suit holds 
up in the federal court, Follett will 
face a rough road in the future with 
several organizations. If the prices 
for textbooks rise, more and more 
students will refuse to buy them. 
“It’s not fair,” said one student, 
“Th e prices are already high as 
it is.” Other students reacted simi-
larly. Eventually, the prices of all 
textbooks will have to level out to a 
point where both the company and 
the students can buy and sell. 
If not, then the company will 
face a downfall.
If Rebman and Brandner suc-
ceed in the lawsuit against Follett 
and gather enough attention from 
other Follett branches, then Follett 
might have to face all of the stu-
dents within each of its branches 
and there institutions, including 
Baruch. Th is could cause the com-
pany to go bankrupt and put pres-
sure on the sales of higher educa-
tion textbooks. Nevertheless, prices 
for textbooks will continue to stag-
ger until action is taken place. 
ß CONTINUED FROM FRONT
impacts.
• Th e Chancellor’s Report, 
in which Chancellor Matthew 
Goldstein reports the latest CUNY 
developments.
• Allan Wernick’s “Citizen-
ship Now!” showcasing a renowned 
immigration lawyer, Daily News 
columnist and author who off ers 
advice on immigration and citizen-
ship matters.
• Newsmakers, which 
reports news about CUNY stars 
among students, faculty, adminis-
trators and alumni.
• Th e Baruch Business Re-
port, hosted by John Elliot of Ba-
ruch College’s Zicklin’s School of 
Business.
• CUNY Sports Week, 
where subscribers can keep track 
of their favorite CUNY teams and 
receive information on game scores 
as well as interviews with athletes 
and coaches.
• Culinary TECHnique, 
in which top New York chefs off er 
excellent recipes and display tech-
niques.
• Issues in Journalism, in 
which prominent journalists dis-
cuss pressing issues such as war 
and plagiarism.
• City Talk, hosted by Pro-
fessor Doug Muzzio who speaks 
about New York City issues, politics 
and public aff airs.
• Book Beat Gary Schmid-
gall, in which Professor Schmid-
gall, book editor for CUNY Matters, 
interviews eminent authors among 
students, faculty and staff .
For more information and to 
subscribe to CUNY Radio Podcasts, 
visit Cuny.edu/podcasts.
Who’s the strongest man 
and woman at Baruch?
nStudents compete 
at Baruch Fitness 
Competition
BY ELMAN ISAKOV  
STAFF WRITER
Starting on Nov. 16, for a week 
and a half the Baruch Fitness Com-
petition, organized by Sigma Alpha 
Delta Honor Society, tested the 
ability of contestants in pull-ups, 
pull-holds, bench pressing, sit-ups, 
push-ups and dips in strict forms. 
On the fi rst day of the competi-
tion, 23 participants, 17 males and 
six females, performed pull-ups, 
pull-holds for females and bench 
pressing. Th e pull-ups and pull-
holds were done in the Marine 
Corps form and were observed by 
three United States Marine Corps 
lieutenants. 
Th e male winner of the pull-
ups, Jacob Shak, won with 25 pull-
ups. Th e winner of pull-holds was 
Christina Brown, who managed to 
stay up for 69 seconds. 
During the bench press part of 
the competition, the competitors 
had three chances to lift a maximum 
weight once and lower the bar all 
the way down until it touched their 
chest. Th e winner was selected by 
calculating the weight they lifted 
over their body weight. Th e male 
winner was Dmitriy Uchitel, weigh-
ing 144 pounds and benching 245 
pounds. Th e female winner was 
Venise Jamie, a former Army inter-
rogator who weighted 126 pounds 
and benched 85 pounds. 
On the second day of the com-
petition, Nov. 21, the exercises in-
cluded push-ups, sit-ups and dips. 
After the fi rst day of fi erce com-
petition, most participants had 
dropped out leaving only seven 
male competitors: Uchitel, Jacob 
Shak, Jason Prager, Maxim Kats, 
Anthony Wong, Reggie Torchon 
and David Shamilo. Th e original six 
female competitors — Brown, Ja-
mie, Viktoria Mikhekon, Rose Noel, 
Andreea Sauciuc and Iezzi Stefanie 
— continued on. 
In both the push-ups and sit-
ups categories of the competition, 
Kats claimed the fi rst place. He won 
with 57 push-ups and 106 sit-ups. 
Th e fi nal exercise were dips, where 
the competitors lift their body until 
the elbows are locked and lowered 
until passing the 90-degree angle. 
Th e male winner was Torchon, last 
year Mr. Baruch of the Bodybuild-
ing competition, who performed 
42 dips. 
On Nov. 28, females did modi-
fi ed push-ups, sit-ups and bench 
dips. Th e winner for the push-ups 
was Brown with 38 push-ups and 
Sauciuc won in the sit-ups catego-
ry with 91 sit-ups. Mikhekon, who 
completed 23 dips, claimed the fi rst 
place in bench dips. 
Th e overall male winner was 
Kats with Uchitel in second place. 
Th e overall female winner was 
Mikhekon, while Brown took sec-
ond place. 
Library to stay open 
24 hours during finals
Th e Newman Library will once 
again be open for Baruch students 
24 hours a day during the fi nal 
exam period. “An important part of 
the library’s mission is to support 
the academic work of students,” 
says Jerry Bornstein, deputy chief 
librarian for public services. “We’re 
happy to make the library available 
around the clock during fi nals.” On 
Th ursday, Dec.14 the library will 
open as usual at 7 a.m. and remain 
open continuously until 11:59 p.m. 
Friday, Dec. 22.
“When [I] spend time here dur-
ing fi nals week,” says Umme Hena, 
a senior, “I feel like I’m in a totally 
diff erent world.  I like to call it my 
second home. It’s one of the best 
experiences I’ve had here.”
Th e library has 1,450 seats avail-
able for students and, during fi nals, 
every one is at a premium. During 
the fi rst three or four days of fi nals, 
“It’s [the library] often packed,” 
says Bornstein.  
In order to ensure that the ex-
tended hours run smoothly, ev-
eryone needs to cooperate with li-
brary policy and extend courtesy to 
others. “One of the things we need 
students to do,” says Bornstein, “is 
turn off  cell phones and observe 
the ‘no food’ rule.” As always, stu-
dents are asked to go out to the 
lobby or telephone rooms to use 
cell phones. Only Baruch students 
with valid school identifi cation will 
be allowed to stay in the library be-
tween 12 a.m. and 7 a.m.  
For further information, con-





Follett is being challenged 
by angry students.
“ After the fi rst day 
of fi erce competition, 
most participants 
had dropped out, 
leaving only seven 
male competitors.”
“ Come join The 
Ticker for some FREE 
hot chocolate on
Monday, Dec. 11 on the 
second fl oor lobby at 
12:30 p.m. to 2:30 p.m.”
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Whatever happened to the principle 
“the customer is always right?” It seems it 
has changed to “the customer is right if I’m 
in the mood.” 
Don’t get me wrong, I’ve been on the 
other side of the coin and can understand 
bending this rule when customers get out 
of line, but in most cases, a place of busi-
ness should try to appease their custom-
ers to the best of their ability before they 
change their tune. 
Just last weekend I had a few friends stay 
with me from out of town. In an eff ort to 
show them a good time, I reserved a table at 
a small club in the West Village for a Satur-
day night out. Th e woman who booked my 
table told me that if my guests and I wanted 
to get in without paying a cover charge we 
would have to be there by 10:30 p.m. be-
cause a popular DJ was spinning. 
As odd as it was to be out by10:30 in New 
York, my friends and I got there on time to 
avoid the extra cost. At the door, we were 
“greeted” by a woman who refers to herself 
as “DJ Boo,” demanding that we each pay 
the cover charge immediately. I calmly be-
gan to explain that we had made arrange-
ments for a table but she cut me off  and re-
torted, “I don’t want to hear it. I’m running 
this party and it’s $10 each.” 
I tried to fi nish my sentence but she cut 
me off  once again to say that even if we 
wanted to get in without paying it would 
have had to be before 10:30. I looked at my 
watch — it was now 10:33 p.m. What an-
gered me was not the fact that we now had 
to pay for admission (due to the fact that 
she wasted fi ve minutes of my time non-
sensically arguing with me) but the fact that 
she was so rude about it. 
I decided not to let her bitchy attitude 
ruin my time and went in as planned. On 
the way in, this woman grabbed the fi rst 
Hispanic looking man she saw and asked 
him to get my friends and I a table. Th e 
man, looking confused, told her that he 
was not an employee. She responded with 
a disgruntled sigh and went on her way as 
another waitress led us to a table. 
Th e next day the thought of this encoun-
ter popped into my head, and I decided to 
send a polite e-mail to the lady who had 
originally made my reservation letting her 
know what happened. She apologized and 
told me that the woman was from an out-
side promotion company called Basic NYC 
(www.basicnyc.com). 
I was ready to put the whole thing be-
hind me until I received a message from the 
woman herself, claiming that I must not un-
derstand the way club events work since I 
was “demanding free admission.” I couldn’t 
even believe what I was reading. Not only 
was this woman rude to my friends and I 
— people that were about to spend a decent 
amount of money at the event, if you have 
any idea what a table in a NYC club costs 
— but now she was patronizing me via e-
mail? 
I responded once to let her know that it 
was her discourteous attitude that left me 
dissatisfi ed, not the fact that we had to pay. 
I have since received several messages from 
her, all defensive statements claiming that 
I, as the customer, am wrong to complain 
about this matter. All I can say is that any-
one who honestly believes that is in desper-
ate need of a course on customer relations.
In response to Ehab ’s piece last week, 
“Questioning the fi rst amendment”
GEORGE
12/04 @ 9:56 AM
First of all, CNN, FOX, MSNBC, CNBC 
and HEADLINE NEWS are not sponsored 
by the government. Secondly, you obviously 
have no idea what you are talking about be-
cause any U.S. cable or satellite company 
can carry whatever channels they want and 
choose not to carry al jazeera. Th e U.S. gov-
ernment has nothing to do with it. Th e fi rst 
amendment doesn’t force a person to hear 
what Al Jazeera has to say, and it doesn’t 
force cable companies to make poor invest-
ments. Again, there is no ban on Al jazeera. 
Freedom of speech does not mean the gov-
ernment or private companies are required 
to pay for and sponsor anything anyone 
wants to say at any time. So, your wild as-
sertion that “Al Jazeera is being stripped 
of its freedom of the press in America” just 
doesn’t make any sense at all. You need a 
civics lesson, then you won’t be “question-
ing the fi rst amendment,” you’ll know ex-
actly what it means.
A-SQUARED
12/06 @ 9:16 PM
Al Jazeera is voluntarily not being carried 
by U.S. Networks, and is referred to them as 
a “business decision.” Th ere are 3 factors in 
making this “business decision”: 
(a) Realize that there is something called 
the FCC, which, I don’t know if Mr. George 
knows, but is a very powerful governmen-
tal entity. Kindly refer to censorship of the 
documentary Fahrenheit 9/11.
(b) Th ey fear that they would probably be 
labeled as terrorist sympathizers or some-
thing by the Bush administration and would 
therefore be subject to mass-boycotts. Of 
course, multi-million dollar Jewish orga-
nizations and interest groups would help 
organize and fi nance all this riff -raff , and it 
wouldn’t be too hard to fi nd a few politicians 
to bring some face glory before elections. 
(c) Cable and Satellite providers are not 
stupid enough to anger their zionist-sympa-
thizing trustees, shareholders, and CEOs. 
I think you mistook what Ehab seems to 
be saying. FOX and CNN are not govern-
ment entities but in the Middle East where 
Al Jazeera has signifi cant popularity, the 
station is viewed as an alternative to their 
state run medias, FOX and CNN which you 
should come to realize is available on TV in 
the Middle East. 
Since FOX and CNN are available in 
the Middle East, why shouldn’t Al Jazeera 
be available in the U.S.? FOX and CNN are 
American and they do present an Ameri-
can (and zionist-infl uenced for that matter) 
perspective. On the other hand, Al Jazeera 
provides an Arab perspective that would 
be benefi cial in understanding important 
events unfolding in the Middle East. Diver-
sifi cation is not a bad thing you know. As a 
reminder, Baruch is the most diverse college 
in the U.S.
PICTURE OF THE WEEK
PHOTO BY VICTOR CHU
FROM THE MAILBOX
Apparently, 
the customer is 
no longer right
Dear Ticker Staff ,
Th ank you for the past two years of 
friendship, hard work and dedication. It 
has been an amaz-
ing journey, with ups 
and downs that have 
marked my college 
experience like noth-
ing else at Baruch 
could. 
Not only has Th e 
Ticker enlightened 
my career path and 
directed me to pub-
lishing, it has also 
showed me the re-
sponsibility that it 
takes to produce an 
issue week after week 
during the semester. 
It has given meaning to the long hours of 
Friday night production and the excite-
ment of running up the second fl oor steps 
on Monday mornings to see how the issue 
has come out. 
I have learned things beyond anything 
that was taught in classes. I have made 
friends and met people who have changed 
my life in unimaginable ways. 
I will miss our tense Tuesday meet-
ings, our Ticker dinners at the end of the 
semester, the excitement and sometimes 
stress of Friday nights, the inside jokes and 
the good humor of everyone in the staff , 
the intelligent discussions and the silly 
ones as well, the random writings on the 
board and just about every way we found 
to bond, despite our diff erences, and pull 
together, no matter what.
While it will be diffi  cult to move on 
after so long, I feel as though I have com-
pleted this cycle. It is my responsibility to 
allow others to experience what I have. 
Needless to say, I will be around – quite 
possibly in the same offi  ce – but it is time 
to move on to diff erent things. 
I will miss you all immensely and will 





According to BBC, a recent survey 
concluded that condoms fabricated 
through international standards are too 
big for most Indian men (http://news.
bbc.co.uk/2/hi/south_asia/6161691.
stm). Th e Survey was conducted with 
over 1,000 Indian men. Th e fi rst time I 
read this article I was shocked and more 
over confused. After giving the matter 
a few minutes thought I realized every 
piece fi t perfectly into the puzzle. If the 
survey is correct then many assump-
tions can be put to rest. If one considers 
that the population of India is one of the 
largest in the world and the matter of a 
minuet penis size is the culprit, then one 
can only assume the obvious about the 
country with the largest population in 
the world. Th e matter of overpopulation 
in the world has been resolved thanks 
to this study. What we must now do is 
airlift millions of Mark Anthony brand 
condoms over to Asia and allow for a few 
decades of sifting. 





ADRIENNE RAYSKI I EDITOR-IN-CHIEF
NATALIA DIAZ I MANAGING EDITOR
SHELLEY NG I NEWS EDITOR
JANA KASPERKEVIC I FEATURES EDITOR
JACQUELINE CHANCER I ARTS EDITOR
JULIAN ARENZON I OPINION EDITOR
JESSICA BAPTISTE I LEISURE EDITOR
MICHAEL WURSTHORN I SPORTS EDITOR
GLENN GEIS I BUSINESS EDITOR
YURY MONAKOV I BUSINESS EDITOR
VICTOR CHU I PHOTO EDITOR













HEATHER SCHULTZ I COPY EDITOR
DOV GIBOR I COPY EDITOR
ALYSSA WICK I COPY EDITOR
BEN PREUSS I BUSINESS MANAGER
EMMANUEL ONYENYILI I AD MANAGER
EDWARD DRAKHLIS I MARKETING DIRECTOR
WAYNE CHENG I WEBMASTER 
JOHN LEE I PHOTO ASSISTANT
ANIKA ZABEEN I PRODUCTION ASSISSTANT
CHING-YI CHU I PRODUCTION ASSISTANT
ALEX NEMENKO I PRODUCTION ASSISTANT













DID YOU KNOW . . .
The Weissman School of Arts and Sciences 
was named after George Weissman, 
former president of Philip Morris.
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Business
CEO of American Stock Exchange asseses the competition
n  With foreign 
markets on the 




On Th ursday, Th e Weissman 
Center for International Business 
and Mitsui hosted yet another 
lunch forum, which has been run-
ning for 13 years and counting, that 
featured Neil Wolkoff , Chairman 
and CEO of the American Stock 
Exchange (AMEX). Th is forum 
gave Baruch students an incredible 
chance to learn about how regula-
tory issues aff ect U.S. Capital Mar-
kets. 
What makes foreign IPO’s so 
apprehensive to enter American 
markets is quite simple- too much 
regulation. According to the pre-
sentation given by Wolkoff , “A re-
cent London Stock Exchange sur-
vey of 80 international companies 
that went public showed that of 
those that contemplated a U.S. list-
ing, 90 percent decided that Sar-
banes Oxley made London more 
attractive.” 
Sarbanes Oxley (SOX), London’s 
version of the Securities and Ex-
change Commission, isn’t as tough, 
nor does it hold companies to the 
harsh repercussions that the SEC 
does. Th ough SOX is seen as attrac-
tive, the SEC is still the most eff ec-
tive and respected market regulator 
in the world, according to the Co-
lumbia graduate. 
In 2001, the highest revenue ac-
crued by IPO’s in an exchange was 
the U.S. with over $49 billion. In a 
very distant second place came 
the London Stock Exchange with 
$14 billion and third was China 
with a little over seven million dol-
lars. However, in 2006 this promis-
ing and healthy looking aspect of 
IPO’s has changed dramatically. 
Now China is at the top with well 
over $40 billion dollars, followed by 
London and fi nally, the U.S., which 
dropped 15 percent in IPO revenue. 
Th is outlook is quite worrisome 
to U.S. investors, especially since 
in 2005, 23 of the 25 largest IPO’s 
didn’t even list in the U.S. Wolkoff  
described this trend as, “[setting] 
off  a lot of alarm bells.”  
With more than 20 years in-
vested at the NYMEX prior to join-
ing AMEX, Wolkoff  expressed that 
between the costs from litigation 
cases due to regulation and the 
now high costs of doing business 
in the U.S., which stems from cor-
porate scandals such as Enron, 
are main reasons why we’ve seen 
this decline. However, there is still 
hope for the Capital Markets since 
“…few countries will be able to 
emulate the hallmarks of U.S. mar-
kets: stablility, liquidity and inves-
tor protection” rebuts an article in 
Sunday’s Wall Street Journal.
Th e event, held in VC 14-220, 
catered to students from all ma-
jors, professors and some MBA 
program grads. With most people 
in dapper business attire, eating 
the impressive lunch provided, the 
group was avidly taking notes and 
listening. Towards the end, a ques-
tion and answer period was allot-
ted to Baruch students. During 
this time, Mr. Wolkoff  voiced how 
impressed he was with the intellec-
tual questions from the students of 
this college. 
Look out for more prestigious 
events next semester by the Weiss-
man Center this coming spring.
CONTINUED FROM FRONT
many major fi rms. She was very 
eager and determined to secure 
those interviews. Zelman recalled 
that during her fi rst round inter-
view at Salomon Brothers, she 
managed to impress the interview-
ers with her knowledge. “I thought 
it was a miracle since the people 
whom I met that day were involved 
in a deal that I mentioned to them, 
which I just read on the newspa-
per that day.” Ultimately she re-
ceived the off er from the fi rm and 
worked in investment banking for 
two years. “But I didn’t enjoy it,” 
she said. After that, she tried to ap-
ply to top business schools but did 
not succeed. However, an internal 
opportunity came in 1992 when 
she took an associate role in equity 
research that covers homebuild-
ing companies. After one year of 
intensive learning on the job and 
training, she succeeded to launch 
her fi rst offi  cial housing report in 
August 1993. “I started only with 
four companies, and now I cover 
23. In the fi rst few years, I had no 
one but me. But now I have three 
associates who work for me.  Th ey 
have the longest tenure compared 
to any team in Credit Suisse. Over-
all, this is a job that involves ups 
and downs, highs and lows, and 
stress. It also requires a lot of eff ort 
and dedication, all of it wrapped 
up into one.” Zelman described 
that she is competitive by nature 
and it is not an easy task to main-
tain her reputation as the best re-
search analyst on Wall Street.
Now blessed with three chil-
dren, Zelman raises the signifi -
cance of having balance in her 
life. It began when she decided to 
move to Cleveland when she was 
pregnant with her fi rst child. “I 
think I’ve made a good decision,” 
she said. “Here, my offi  ce is only 
seven-minutes away from home, 
and I don’t have all the meetings 
I would have in New York,” she 
added. “Th e most important thing 
in my life today is to be great wife 
and mother. I admit that pursu-
ing a work-life balance is diffi  cult, 
but it is doable. I think it’s a great 
thing in being a mom and a ca-
reer person. Th is way I can be a 
good role model for my children. 
My kids are priority.” When asked 
about her advice to students, she 
replied, “I recommend people to 
not start a family in a very young 
age. I got married when I was 32, 
and got my fi rst child at 34. I spent 
my fi rst 10 years working very late 
and working weekends. I had no 
free personal time and there was 
only work time. And now, my hard 
work has paid off  and that’s why 
I can spend much time with my 
children. In conclusion, don’t get 
married young if you can avoid it. 
And if you do, your spouse has to 
understand that you are going to 
spend a lot of hours at work. Es-
pecially for women who just en-
tered the fi nance industry, I would 
recommend to hold back having 
children because it’s very diffi  cult 
to build career and a family at the 
same time. In my opinion, you 
have had to establish a good career 
so that you can now focus on your 
family. Based on my experience, 
it’s much easier to focus on family 
after I have established my career 
to some extent. I’m not saying that 
it’s impossible, but again, it’s a lot 
harder.” 
Speaking about outcomes of her 
work, Zelman is known for her ac-
curacy in estimating earnings. Not 
surprisingly, she has been ranked 
as the number one earnings esti-
mator among 3,300 equity research 
analysts on Wall Street by Forbes 
for three years in a row. Zelman 
explained, “I think our accuracy is 
contributed by our private channel 
checking. For 15 years, I have found 
private companies in the industry 
to talk to about what’s going on, 
such as sales, margins, pricing, raw 
materials, and everything about 
the business. I also contact dis-
tributors, retailers, private building 
fi rms and other related companies 
-- such as kitchen and bathroom 
equipment suppliers - to gauge the 
health of the companies I cover. I 
learned a lot of these from the pri-
vate sector by digging in the chan-
nel, tracking monthly trends, and 
making sure that we assess those 
trends and then re-evaluating our 
earnings model. If we found that 
sales are in the downtrend, for ex-
ample, we will lower our expecta-
tions for the company and reduce 
our estimates. Overall, we use the 
private sector to understand and 
extrapolate what’s going to happen 
in the public sector.”
Year-end is coming soon and 
she thinks that 2007 will be a very 
challenging year for homebuild-
ers. “Th eir earnings are poised to 
decline, and yet the stocks are go-
ing up despite bad news since the 
markets are convinced that the 
sector is approaching the bottom. 
Bill Gates Foundation, for example, 
has started accumulating home-
building stocks. However, my view 
is that the bottom will be longer in 
duration than what the market is 
anticipating, and the stocks’ rally 
is not going to sustainable. Th e 
stocks right now are overvalued by 
about 20%, just to get them back 
come back to fair valuation.” 
Lastly, Zelman highlighted the 
skill sets that students need to pos-
sess to excel in the competitive job 
market. “Humility, humbleness, 
and positive attitude are impor-
tant.  I like a person who is willing 
to work 24/7 and do whatever it 
takes to be successful. Not only the 
person needs to be smart and well-
rounded, but also has to be fun to 
work with.”
Number one-rated research analyst 
on the street speaks to The Ticker
”l started only with four 
companies and now I 
cover 23 ... I like a person 
who is willing to work 
24/7 and do whatever it 
takes to be successful.”
− Ivy Zelman
Managing Director, Credit Suisse





A cold November morning 
brought a group of front-office 
hopefuls to Citigroup’s offices on 
Greenwich Street, with the help 
of Wall Street Careers and The Fi-
nance and Economics Society. 
Both WSC and FES were able to 
proudly introduce the ‘Day on the 
Job Citigroup Tour’ to their mem-
bers. This tour was specifically 
geared towards Juniors seeking 
a summer internship. “The tour’s 
objective was to personally in-
form Baruch students about the 
various summer internships 
available in Investment Banking, 
Sales and Trading, Global Mar-
kets, Global Transaction Servic-
es, Technology and Operations. 
We’re very happy that Citigroup 
allowed us to participate in the 
day on the job. It was a very in-
formative tour along with visits 
to the fixed income and equity 
trading floor,” said Lisa Chen, 
vice president of public relations 
for FES.
Sales and Trading recruiter 
Kristen Grabowski introduced 
students to several analysts, as 
well as Baruch graduate Keith 
Anzel, who is now a managing di-
rector in tax at Citigroup. 
Over the course of the day, the 
analysts shared candid stories of 
their experiences in summer in-
ternships and working full-time. 
“it was funny to hear from the 
analysts that as a summer analyst 
at Citigroup, you are treated ex-
ceptionally well; practically like a 
managing director. But when you 
strart full-time, you go right back 
down the ladder like everyone 
else,” said Christopher Garner, 
one of the attendees.
The analysts represented a 
diverse range of Citigroup’s busi-
ness lines, but they all shared 
the convction that Citigroup is 
the best choice. Their experinc-
es might differ in function, but 
the culture they embraced was 
uniquely uniform accross the the 
divisions.
At a time when front-office 
hopefuls begin their applications 
for summer positions, a hands-on 
experience such this visit allows 
greater insight into the compa-
nies to which you are applying. 
“I would never have known 
how to answer the ‘Why Citi-
group?’ question before this vis-
it,” admits the author.
Citigroup recruiter 
invites Baruch students 
to a day on the job 
AMEX CEO Neal L. Wolkoff 
WWW.MONEYCHANNEL.TV
CHRISTINE LI-AUYEUNG | WALL STREET CAREERS
Students gather by the Citigroup umbrella outside 390 Greenwich Street.
Do you work best under pressure? Want to get into research or investment banking?
Develop the writing and interviewing skills that make your résumé stand out.




In October, 40 members of the 
Investment Banking Club attend-
ed a total of 28 hours of intensive, 
hands-on training in fi nancial 
modeling taught by a professional 
consultant and Chartered Financial 
Analyst (CFA), Hamilton Lin.
Th e Investment Banking Club 
approached Hamilton Lin earlier 
this spring and invited him to teach 
fi nancial modeling to the club’s 
members on campus. Lin works 
primarily with large fi nancial insti-
tutions, and his rates are upwards 
of $575 per person per day. After 
several days of negotiations with 
the club’s offi  cers, an agreement 
was reached for a price of $300 per 
student for all four training ses-
sions, which totaled 28 hours. 
Following the club’s petition for 
additional funding the Undergrad-
uate Student Government agreed 
to contribute a third of this amount 
—$100 per student — and off ered 
the club logistical assistance. Be-
cause of facility constraints, only 
40 students were accepted into the 
training program. Th e selection 
committee included two alumni, 
a USG representative and a faculty 
member.
Th e training sessions consisted 
of basic and advanced fi nancial 
modeling, Merger and Acquisition 
deal structuring and basic merger 
modeling. Included was also a ba-
sic introduction to corporate valu-
ation and fi nance topics, as well as 
various Excel tools. 
A fi nancial model is typically 
an Excel spreadsheet into which 
analysts enter sets of data and as-
sumptions about one or more com-
panies involved in a transaction, 
say, a merger. Th ey create rela-
tionships between these variables 
using simple formulas and then 
evaluate possible outcomes under 
various scenarios. Such analyses 
are critical decision-making tools 
for senior bankers and research 
analysts and junior analysts spend 
most of their waking hours building 
all sorts of models.
Th e students in the WST class 
learned over the course of four days 
how to build three of the most com-
mon models on Wall Street — a Dis-
counted Cash Flow (DCF) model, a 
merger model and a self-balancing 
debt fi nancing model, which can 
be easily extended into a fully inte-
grated leveraged buyout model. A 
leveraged buyout is the acquisition 
of a company, primarily using debt 
as a means of doing so.
On the fi rst day of training, Lin 
expounded the corporate fi nance 
and valuation concepts that  stu-
dents needed to grasp before they 
ventured to build any model: valua-
tion methods, capital structure (the 
makeup of a company’s method 
of fi nancing), leverage (debt), en-
terprise value (the value of a com-
pany at it’s acquisition) and valu-
ation multiples. In the afternoon, 
the class learned how to project 
an income statement fi ve years out 
and adjust the corresponding cash 
fl ows to arrive at a range of share 
prices for a hypothetical company. 
Th ey had just built a complete DCF 
model.
Th at was the easy part. Th ings 
became more intense when the 
class reconvened a week later for 
its second session. Building on 
what they had learned the fi rst day, 
the students built a new fi ve-year 
projection model for Wal-Mart, 
only this time they had to look over 
the retailer’s quarterly and annual 
fi lings from the Securities and Ex-
change Commission and extract 
the information they needed to wire 
the model. Lin then walked them 
through the proper way to string 
together the income statement, 
balance sheet, cash fl ow statement 
and debt pay-down schedule — all 
while avoiding circular references. 
By now, Lin’s method had 
evolved from telling the students 
exactly what they need to do — es-
pecially the correct numbers and 
formulas to use — to forcing them 
to think and experiment until they 
found the right answer or threw the 
towel in, a point at which he would 
show them the right way.  Lin be-
lieves that as fi nancial analysts, 
these students will have to do a lot 
of thinking and problem solving on 
their own. It’s not too early for them 
to begin experiencing these situa-
tions in a real Wall Street training 
setting that can enhance their op-
portunities for careers in fi nance.
CONTINUED ON PAGE 8
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Entrepreneurship has always 
been an essential component of 
New York City’s rich history and 
a recognizable staple in virtually 
every neighborhood across city 
lines. While most small businesses 
are created for profi t, occasionally 
personal enjoyment develops into 
an amazingly successful business 
concept. Sponsored by Executives 
on Campus as well as the Banks 
Foundation, President Kathleen 
Waldron was on hand to introduce 
Nina and Tim Zagat of ZagatSur-
vey at Baruch last week to discuss 
themselves as well as the business 
idea that made them a household 
name in travel and dining circles.
   In 1979 Linda and Tim Za-
gat began surveying their closest 
friends as a personal hobby and 
eventually turned that premise 
into a multi-million dollar busi-
ness venture based in New York 
City. With a staff  of over 200 em-
ployees and 250,000 surveyors, 
Zagat surveys and rates restau-
rants, attractions, nightlife and ho-
tels in several cities from New York 
to San Francisco as an informative 
guide for potential patrons, detail-
ing what to expect and how much 
other customers enjoyed the loca-
tions and services. 
Today the Zagat Survey is one 
of the most popular guides to res-
taurants and activities in urban 
areas, with international editions, 
translated editions and wide-
spread awards. When the guide 
began, however, it was a novel and 
completely new approach to res-
taurant praise and critique. Previ-
ously, the most insightful way to 
obtain information concerning 
the quality of food, service and 
decor was through a paid critic at 
a large publication. Th e Zagats be-
lieved that a collection of opinions 
from a vast quantity of consumers 
was a better and more democratic 
approach to restaurant rating and 
was considerably better than any 
one person’s review. 
Tim Zagat stated that while he 
doesn’t intend to juxtapose the 
Zagat Survey against critics, he be-
lieves that if you look at the creden-
tials of any widely read critic, none 
of them attended ‘Taste Bud Uni-
versity.’ While their idea received 
positive reviews from those who 
participated and read the early 
Zagat survey, every publisher they 
approached for wide scale print 
and production turned it down. 
Without any investment or cor-
porate support, the Zagats contin-
ued the survey at personal cost. It 
wasn’t until readers began to cir-
culate their hobby in some of the 
more prominent banks in the city 
that an off er was made to offi  cially 
produce the Zagat survey for sale 
and profi t.
Today the business has grown 
to include 70 major markets and 
has spread from solely review-
ing restaurants in 1979 to several 
forms of entertainment, includ-
ing shopping, movies and theatre. 
Recently venture capitalists in-
fused $31 million dollars into the 
company to maintain its growth, 
as well as to establish Zagat.com, 
where users can read, submit and 
amend reviews. 
Th ough diversions from the 
current company model have been 
suggested, such a rating cars, doc-
tors and other commodities, don’t 
expect Zagat to extend beyond 
leisurely activities any time soon. 
Th e Zagats fi nd that their current 
off erings require fulltime atten-
tion and energy. Th ey also have 
no interest in taking the company 
public through an IPO to expand 
since they prefer that it remains 
a privately held company where 
they are able to make executive 
level decisions without outside in-
terference.
Th ere have been considerable 
changes to the leisure and restau-
rant market since the inception of 
the company. When Zagat Survey 
was founded there were approxi-
mately 19 nations whose cuisine 
could be found in restaurants 
throughout the city. Today there 
are over 94 nations whose recipes 
and seasonings can be explored 
throughout the boroughs and the 
Zagat Survey is one tool adventur-
ous diners can use to decide which 
combination of service, taste and 
décor are most suitable for a night 
on the town. 
With all the guides and reviews 
that Zagat now off ers, it’s fi tting 
that Nina Zagat stated that every-
thing they do is all about the “en-
joyment of food, dining, travel and 
the enjoyment of life.”
Investment Banking Club students 
get training in financial modeling
MOHAMED WANN I THE TICKER
Hamilton Lin, top, introduces the course; students build their excel models, bottom.
WWW.NEWYORKSOCIALDIARY.COM
WWW.EDGE.ORG
Zagat Survey founders 
Tim and Nina Zagat
“... look at the 
credentials of any 
widely read critic, 
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During the third session, Lin 
and the students ventured to mod-
el a merger between Wal-Mart and 
Target, a deal which, if it were real, 
would probably cause indignation 
among antitrust regulators. In what 
is called a Merger Consequence 
Analysis, the students determined 
the fi nancial benefi ts that would 
accrue to Wal-Mart for each hypo-
thetical price it paid to acquire Tar-
get and the synergies it expected to 
realize from such merger.
Lin dedicated the last day of 
training to teaching the students a 
myriad of Excel tricks to help them 
become extremely effi  cient with 
the software. He introduced vari-
ous methods of working with Pivot 
Tables, the drop box tool and re-
gression, to name a few.
From the fi rst day of training on-
wards, Lin insisted on students not 
using a mouse to navigate Excel. 
Part of their training as prospective 
summer analysts required them to 
be able to summon any feature in 
Microsoft Excel directly from the 
keyboard. In addition to the more 
than 150 keyboard shortcuts that 
come with native Microsoft Excel, 
Lin showed the students how to 
create their own keyboard short-
cuts and icons, thus forever ban-
ishing pointing devices from their 
lives. For example, he showed stu-
dents how to rig Excel so as to zoom 
in increments of 15 percent simply 
by holding Ctrl + J. Th e end goal, 
Lin told the class, “is to save micro-
seconds in each step,” adding that 
for the constantly overburdened 
fi nancial analyst, this could make, 
in any day, “the diff erence between 
going home at 4 a.m. and doing so 
at 2 a.m.”
 In addition to skimming micro-
seconds off  modeling assignments, 
Lin also showed the students how 
to save hours when dealing with 
“data dumps,” welters of text and 
numbers that needed to be dissect-
ed and repackaged neatly, quickly. 
Th roughout the training, the stu-
dents were introduced to a number 
of powerful Excel functions — es-
pecially when combined — such as 
CHOOSE, MATCH, OFFSET, XIRR, 
VLOOKUP, SUM+IF, MIN, MAX 
and several text functions.
In 28 hours of intensive train-
ing, interspersed with Lin’s humor-
ous stories about his early days as 
an analyst in investment banking 
and his sardonic views about the 
profession, the students developed 
knowledge of valuation concepts 
and fi nancial modeling techniques 
that can help them in at least two 
ways — provided that they review 
the course material frequently and 
practice persistently after the train-
ing. First, they will be thoroughly 
prepared to handle technical in-
terview questions pertaining to 
valuation and fi nancial modeling. 
Second, they can take on far more 
challenging work assignments than 
their peers during internships.
Students ended the training 
more than pleased with what they 
had learned. Th ey felt well-pre-
pared to answer any technical 
questions that would come up in 
an interview as well as on the job. 
As Gil Bouhana said, “A lot of in-
formation was dispensed in a short 
amount of time. Th ere was some 
type of pressure on getting things 
done right and fast. All this created 
an environment, which felt as if we 
were being trained at a Wall Street 
fi rm. It was great.”
Asked about their evaluation of 
this round of training and the club’s 
future plans, the offi  cers said, “Wall 
Street Training 2006 was our fi rst 
trial run, and it was a success by 
any measure. Th ere were some bad 
news, no doubt: we would have 
liked to include more students in 
the training than the 40 we select-
ed, but the biggest computer lab we 
could secure — with USG and Stu-
dent Life’s help — could only ac-
commodate 40 students. Th e good 
news is that the shortage helped 
us realize that there was a strong, 
pent-up demand for fi nancial mod-
eling workshops at Baruch, and we 
are already in negotiations to off er 
new, enhanced training packages 
— this time, to all students.”
Th e training packages they are 
referring to are three levels of train-
ing modules, called Wall Street 
Training Edu-Packs. Th ey are com-
plete with detailed PDF slides, add-
ins, shortcuts and blank templates. 
Level 1 consists of income state-
ment projections, a full discounted 
cash fl ow model and data tables. 
Th e second level introduces the 
student to merger and acquisition 
modeling with accretion/dilution 
analysis. Th e package wraps up 
with leveraged buyout modeling in 
Level 3. 
After students have completed 
all three levels sequentially, they 
will then be required to submit 
models they themselves built. 
Upon successful completion, they 
will receive certifi cation. 
Th e club would like to congratu-
late the 40 students who success-
fully participated in the 2006 Wall 
Street Training class. Th e comple-
tion of this program has marked a 
memorable achievement for both 
the members and the club.  
MOHAMED WANN, JOHN LEE I THE TICKER
Students took the same training course that summer and fi rst-year analysts 
must take prior to starting their employment at investment banks. 
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Wall Street Training puts Baruch students ahead of the game
A to-do list from IBC
The following are attributes that 
recruiters on Wall Street look for in 
candidates:
• A very strong GPA — greater than 3.4  
and GMAT score if taken while in college
• A solid track record of fi nance internships 
by the end of the sophomore year
• Sound knowledge of the fi nancial 
markets and the careers within
• Strong communication skills, both oral 
and written
• Outstanding leadership qualities and 
substantial volunteering experience
• Sharp technical skills in fi nancial 
accounting and fi nancial modeling
In order to help you be better 
prepared for the next great 
opportunity coming your way, we 
recommend you do the following:
• Learn as much as you can about Wall 
Street by reading The Vault career guides 
and selected novels from the Investment 
Banking Club’s reading list
• Learn how the fi nancial markets 
work and fathom important fi nancial 
concepts by visiting websites such as
www.investopedia.com
• Follow the markets by reading fi nancial 
publications, e-newsletters such as 
Knowledge @ Wharton, or S&P Industry 
Surveys
• Manage your own simulated 
portfolio on web portals such as
www.marketocracy.com
• Learn fi nancial modeling by 
participating in workshops off ered by 
the Investment Banking Club, such as 
Wall Street Training
• Develop a track record in fi nance to 
enhance your resume with year-round 
internships with boutique investment 
banks
• Prepare rigorously for fi nance interviews 
by consulting the Vault Guide to fi nance 
interviews and participating in mock 
Wall Street interviews
• Take advantage of career and 
leadership development programs such 
as INROADS, NYSSA, SEO, SEMI and 
corporate scholarships
• Engage in leadership and community 
activities
• Build a strong network and look for 
mentors
For a complete, four-page checklist 
and links to dozens of useful 
websites, visit:
www.investmentbankingclub.com
A sample M&A model that students 
developed as part of the training.
Features
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The Ticker tech holiday gift guide
FOR THE LONG TERM BOYFRIEND FOR THE SHORT TERM  GIRLFRIENDFOR THE LONG TERM GIRLFRIEND
Th e 3G-enabled Samsung Black-
Jack comes with a full QWERTY 
keyboard, Bluetooth 2.0, push e-
mail and all the features needed to 
make a top class smart phone.
Griffi  n EarTh umps fi t comfort-
ably inside the ear and blocks out 
external noise in delivering superi-
or audio quality. Available in black 
or white and sells for $29.99.
For a music lover, the iHome 
is an aff ordable dream come true. 
You can wake up to songs from your 
iPod and it doubles as a charger.
FOR THE SHORT TERM  BOYFRIEND
Creative SBS 330 2.1 Speaker 
System is $18.99 and was reviewed 
well. While obviously not for music 
enthusiasts, a subwoofer always 




Th e idea is simple, when you 
buy one of these Red products, 
the red company will give some 
of its profi ts to buy and distrib-
ute anti-retroviral medicine to 
AIDS victims. To buy any of these 
products, please log on to www.
joinred.com.
Apple contributes $10 from 
your purchase price to the Global 
Fund to help fi ght HIV/AIDS in 
Africa.
Th e RED MOTORAZR and RED 
MOTOSLVR are now available.
Emporio Armani RED prod-
ucts are available in all 124 Empo-
rio Armani stores throughout the 
world.
GIFTS FOR ALL
FOR GRANNIESFOR DAD FOR MOM FOR SIBLINGS
Handheld system with an enor-
mous variety of games, everything 
from the very young to the very old. 
“Brain Age” is a game they adver-
tise on TV. It is available in an as-
sortment of colors.
Grandma or grandpa appreci-
ates any gadget that makes their 
life more comfortable and with the 
clapper, all they have to do is clap 
on and clap off .
Th is Nikon Coolpix 4 is a perfect 
beginner’s camera. 4.0 Megapixels 
with 3x Optical Zoom, 15 Scene 
Modes make taking great pictures 
easy for mom or dad.
PDA — Palm Z22 is $90.88 at 
newegg.com and is a great organiz-
er. For keeping track of addresses, 
appointments and notes, the Z22 is 




With a revolutionary controller 
design off ers unique motion-sen-
sitive game play, built-in Wi-Fi, SD 
slot for storage and photo viewing, 
and compatibility with all Game 
Cube games, the Wii might just be 
the best next-generation system. 
Gamestop.com seems to have fre-
quent availability of PlayStation 3 
and Nintendo Wii.
New Keyboard + Mouse — Logi-
tech Cordless Desktop EX110 is 
$29.99 and should work with al-
most all systems. A new keyboard 
and mouse makes the computer 
feel new all over again.
Audible.com’s 35,000+ book 
titles are compatible with 230 plus 
devices including iPods, many of 
which are read by the authors may 
just be the perfect gift for book.
BEST ONLINE TECH STORES
Off ers best prices & selection 
Great selection and free ship-
ping on orders over $25
Overstock.com has a decent 
tech section and often has coupons 
listed on techbargains.com
THE GIFTS OF THE YEAR
SanDisk Sansa e200 series of fl ash Mp3 off ers the best value and fea-
tures of any mp3 player on the market. Ranging from two GB to eight GB, 
each player in this series off ers features such as photo and video playback, 
voice recording, FM tuner/recorder, subscription compatibility, eff ective 
scroll wheel and memory expandability options. Th e sexy design is also a 
major plus. Th e two GB model retails for an aff ordable $100 after rebate.
A U3 smart drive is a gift every-
one will appreciate. It’s capable of 
launching applications from the 
drive itself and that’s what sepa-
rates it from your conventional 
fl ash drive. 
Microsoft Live OneCare ser-
vice combines antivirus, backup, 
anitspyware, an enhanced fi re-
wall and optimization software 
in one easy-to-install and almost 
maintenance-free package. Th e 
two best features though:  (1) one 
subscription allows you to use it 
on three computers and; (2) it is 
$9.99 after rebate at Staples.
He sacrifi ced his life to save his 
family. He was the best audio edi-
tor we have ever had. James Kim 
left his family back in their strand-
ed car while treading more than 
eight miles in the Oregonian snow, 
looking for signs of help. He traded 
his own life to ensure his family’s 
survival. 
His MP3 reviews were always 
in-depth and hands-on. He put the 
audience fi rst, welcoming them 
into the test labs. He took his re-
views to the next level, testing out 
new cameras by taking pictures of 
his daughters in the park. Th ose 
who knew him all experienced his 
benevolence. What a man he was! 
He was often found drinking wine 
and exchanging parenting tips with 
his deliveryman.
We trusted James Kim and he 
was the reason that we went out 
and bought products and never re-
greted it. He personally inspired a 
lot of Th e Ticker’s technology writ-
ers, and we all saddened by this 
heartbreaking experience. “James 
Kim was one of the reasons I had 
the CNET page as my home page,” 
said one of the thousands of mes-
sages on CNet.com. “What he did 
for his family simply gives out the 
quality of the man.” another mes-
sage said.
His empty offi  ce, his vacant 
room and shoes will never be fi lled. 
We here at Th e Ticker sincerely 
send James Kim, Senior CNET edi-
tor a big salute for a life well lived. 
We send our deepest condolenses 
to his wife and two daughters and 
pray that they fi nd the strength to 
recover from this tragic loss. REST 
IN PEACE JAMES KIM, YOU WERE 







An Ode to James Kim




Now that December has begun, 
many families around the world 
will begin to prepare for a holiday 
almost synonymous with Decem-
ber — Christmas. One of few holi-
days celebrated internationally, 
Christmas has the unique ability to 
unite the whole world — even if it is 
just for a day.
Th e traditions of Christmas all 
have their own unique history, 
which can be found at Didyouknow.
cd/xmas/xmashistory.htm. For ex-
ample, the Evergreen 
tree and its decora-
tions have always 
been a part of the 
German winter 
solstice tradition. 
Th ey fi rst appeared 
as “Christmas trees” 
in the 17th century in 
Strasbourg and Alsace. 
Christmas trees came 
to the United States in 
the homes of German im-
migrants in Pennsylvania in 
the 1820s. After a picture of 
a Christmas tree appeared in an 
American newspaper, the tradition 
quickly spread. Christmas trees 
were introduced in England after 
Prince Albert of Germany mar-
ried Queen Victoria. It is said that 
Martin Luther began the custom of 
adding lights to Christmas trees af-
ter seeing the beauty of stars twin-
kling amidst Evergreens during a 
walk one night. 
Another tradition is the Christ-
mas stocking. Th ough the exact 
origin of this custom is unknown, 
a legend does exist. According to 
Plumpstocking.com, the story re-
volves around three beautiful sis-
ters that were so poor they were 
unable to marry because they 
couldn’t pay a dowry. One day, as 
Saint Nicholas of Myra was pass-
ing through their town, he heard 
the story of these three women 
and that night dropped three bags 
of gold down their chimney. Th e 
next morning, the sisters found 
the bags of gold in stockings 
that had been left by the fi re-
place to dry. 
Th e history of the mistletoe 
can be traced back to England. 
It is said that Celtic and Teu-
tonic people were very supersti-
tious about it. Th ey believed it had 
the magical powers to 
heal wounds and in-
crease fertility. Celts 
would hang a mistle-
toe in their homes in 
order to bring good luck 
and ward off  evil spirits. 
During the Victorian 
era, the English would 
hang sprigs of mistle-
toe from their ceilings or 
doorways. If a person 
was found under the 
mistletoe, he or she 
would be kissed by 
somebody in the room 
— behavior that was unusual 
for the times. 
England also brought 
about the Christmas tradi-
tion of caroling. It is said that 
wandering musicians trav-
eling from town to town 
would visit castles and 
homes of the wealthy 
in hopes of receiving a 
hot meal or money in ex-
change for their performance. 
In the 1830s, John Calcott Hors-
ley, an Englishman, began creating 
small cards with festive 
scenes and a pre-writ-
ten holiday message 
inside. With the 
new effi  ciency of 
post offi  ces in 
both England 





f l o u r -
ished. At 
around the 
same time, both R.H. Pease and 
Louis Prang were making similar 
cards in America. 
Th e poinsettia owes its im-
mense popularity and name to 
Joel R. Poinsett, the American 
minister to Mexico, who in 1828 
brought the red and green plant 
from Mexico to the U.S. Its color-
ing, which seemed perfectly made 
for the holiday, started appearing 
in greenhouses in 1830. Stores in 
New York began selling them dur-
ing the Christmas season and by 
1900, they were a universal symbol 
of the holiday. 
Th e Yule log comes from 
Norway. According to Wiki-
pedia.org, it was used during 
the ancient Norse celebra-
tion of the return of the 
winter solstice. “Yule” 
comes from the Nor-
wegian word hweol, 
meaning wheel. Th ey 
believed the sun was 
a wheel of fi re that 
rolled away towards 
Earth. Th e tradition of the 
Yule log could explain why 
the fi replace is such a central part 
of a classic holiday scene. 
Christmas can be a controver-
sial holiday, since it is considered 
both a religious celebration and a 
secular tradition. Its history begins 
as far back as the ancient Roman 
celebration of Saturnalia, a holiday 
in honor of Saturn, the god of agri-
culture.
Part of the religious disagree-
ment over the holiday was seen 
during the Reformation, when 
Christmas was condemned by the 
Protestants. Th e Catholic Church re-
sponded by placing the celebration 
in a religious context. In 1645, Oli-
v e r Cromwell 
a n d h i s 
Puritan forces took over England 
and two years later, Christmas 
was offi  cially banned in England. 
However, when Charles II took the 
throne, Christmas returned. 
Th e Pilgrims that arrived in 
America in the 1600s followed Pu-
ritan beliefs exhibited in England. 
Massachusetts Online Travel Jour-
nal, available at Masstraveljournal.
com, states that because of this, 
Christmas was actually outlawed 
in Boston in 1659 by the General 
Court. A fi ne of fi ve shillings was 
exacted for anyone caught feasting 
or celebrating the holiday. In 1681, 
the holiday was reinstated by Sir 
Edmund Andros, an English-ap-
pointed governor. Th ough the holi-
day was brought back to Boston, 
Christmas fell out of favor in the 
U.S. after the Revolution, as many 
considered it an English custom. 
Its popularity was restored in 
the 1800s by the short stories of 
Washington Irving and by Charles 
Dickens’ A Christmas Carol. Also 
during this time, the U.S. began 
taking steps to make Christmas a 
national holiday. Th e process took 
time, as Alabama became the fi rst 
state to declare it a legal holiday 
in 1836. Th ough it became a fed-
eral holiday in 1870, Oklahoma 
wouldn’t declare it a legal holiday 
until 1907. 
How do you say “Merry Christ-
mas?”
In Finnish: “Hyvää Joulua!”
In French: “Joyeux Noël!”
In German: “Froehliche Weih-
nachten!”
In Greek: “Kala Christouyen-
na!”
In Italian: “Buone Natale!”
In Norwegian: “Gledelig Jul!”
In Spanish: “Feliz Navidad!”
In Swedish: “God Jul!”
In Ukrainian: “Srozhdestvom 
Kristovym!”
— from History.com
How the world celebrates Christmas
Good ol’ history of 
good ol’ St. Nick
BY MICHAEL WURSTHORN
SPORTS EDITOR
Santa Claus has become the 
Christmas icon for children all 
over the world. He goes by vari-
ous names in each country. He is 
called Ash Man in Germany, Father 
Christmas in England, Hoteisho in 
Japan, and Ganesha in India. Th ey 
all mean the same thing and con-
vey the same message: this icon 
will bring fun and joy to all those 
he touches, which syncs with the 
message of Christmas.
Americans got their fi rst de-
tailed account of the tales of “St. A 
Claus” in A History of New York by 
popular author Washington Irving. 
Published in 1809, he described 
how a saint would arrive on horse-
back on each eve of St. Nicholas. 
Saint Nick received his Ameri-
canized form in the 1823 poem 
known as Th e Night Before Christ-
mas, by writer Clement Clarke 
Moore. Moore was the one who 
delivered us such details on Santa 
Claus like the names of his rein-
deers, his laugh, winks, nods, and 
how he gets up and down the chim-
ney of houses he visits by laying his 
fi nger aside his nose. 
Th omas Nast went on to expand 
this image of Santa Claus. Nast 
added details such as Santa’s work-
shop in the North pole and Santa’s 
list of the good and bad children of 
the world, and remarks that Santa 
is about the same height as a per-
son instead of an elf. An advertis-
ing writer for Montgomery Ward 
Company invented Rudolph as the 
ninth reindeer.
In reality, Santa is based on 
Bishop Nicholas of Turkey. Nicho-
las lived in the fourth century as a 
rich, generous person and was de-
scribed as caring toward children. 
He was also known for throwing 
presents to children through their 
windows. Th e Roman Catholic 
Church canonized Bishop Nicho-
las and he was made the patron 
saint of children, his day being 
Dec. 6. Some Slavic traditions in-
volve young children polishing 
their booths and leaving them on 
their windowsills on the eve of 
Dec. 5, fi nding them full of treats 
in the morning if they were good 
throughout the year, or full of coal 
accompanied by a switch if they 
were bad. While Saint Nick brings 
them gifts on Dec. 5, Jesus brings 
them gifts on Dec. 24. Of course in 
the United States where Saint Nick, 
or Santa Claus or Chris Cringle, is 
responsible for the gifts that appear 
underneath the tree on Dec. 25. 
Saint Nicholas made his way to 
the U.S. when Dutch Immigrants 
came here and began to refer 
to him as Santa Claus. In North 
America, Santa is portrayed as hav-
ing a white beard, red jacket, and 
pompom topped cap and would 
set forth on the eve of Christmas 
in his sleigh. He would climb down 
the chimneys of children and leave 
gifts in the stockings of children set 
above the fi replace.
As the legend evolved many 
kids naturally wondered where 
Santa lived, giving birth to the leg-
end of him being in the North Pole, 
where his workshop run by elves is 
located.
Even though the children all 
over the world refer to this jolly 
old man by diff erent names and 
think of him as looking diff erently 
from region to region. Th e concept 
remains the same: this man will 
bring joy and warmth to the hearts 
of millions of children across the 
globe.
The Art of Regifting 
BY MONNICA HONRADE
CONTRIBUTING WRITER
     Holidays are almost here and 
your list of people to shop for is 
quite long. You have a limited 
amount of money and the list is not 
getting any shorter. What do you 
do? You look over your shoulder 
and see an unopened box contain-
ing a lamp that was given to you by 
Aunt Sally for your birthday. Since 
your budget is limited, you grab a 
Christmas gift wrapper and start 
wrapping the box. 
    Many people think that re-gifting 
is morally impermissible because 
a gift given is just for you. Others 
think it’s a creative way to show 
how much you love someone since 
you thought of getting them a gift, 
although you have little money. 
Th ere are certain advantages to 
re-gifting, but they also come with 
rules. Th e fi rst golden rule you 
have to remember is to take off  the 
old gift card seeing as you do want 
to be discreet about regifting.
Six Rules for Savvy Re-gifting
        1. Don’t mention that it’s a 
regift unless you have a legitimate 
excuse to do so. If more than one 
person gave you the same present, 
than that legitimately entitles you 
to re-gift. However, if you have no 
choice but to re-gift, don’t discuss 
it. Let them give you the benefi t 
of the doubt thinking that you 
bought that gift. No one will know 
unless you tell them yourself!
      2. Don’t give hand-me-downs as 
re-gifts. You should be ashamed of 
yourself. Th at’s just plain cheap!
      3. Keep track of who gave you 
the gift fi rst because re-gifting is a 
skill. If you are careless you could 
return the gift to the original giver, 
which could lead to public humili-
ation. Even if you do regift once in 
a while you don’t want to be known 
as the “re-gifter.”
    4. Have the courtesy to clean your 
re-gifts. Remember, discretion is 
the key here. Dust signifi es that the 
gift is old. A wise regifter is a dis-
crete person.
      5. In her article “Th e Rules for 
Re-Gifting Without Fear,” M.P. 
Dunleavey writes, “re-gifts can be 
funny.” If you have a close friend 
or a sibling, you two can re-gift a 
board game or a self-help book to 
one another as long as you both 
know.
6. If you have no money to buy new 
gifts and you don’t want to re-gift, 
sell your gifts on eBay. Th e money 
you make as a profi t can be used to 
buy a new present for your special 
friend.
  
Th ere is nothing wrong with want-
ing to give presents you can’t use to 
friends and loved ones. However, 
what could be wrong is being care-
less and letting people know  that 
you are a re-gifter. Although there 
isn’t necessarily anything wrong 
with the concept of re-gifting, it 
has a bad connotation. Th erefore, 
if you are broke and want to show 
your love, be smart and be savvy in 
re-gifting.
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Baruch User Guide: 
Saving bucks on books
BY ROB REALE
STAFF WRITER
After buying all your presents 
for the holidays, who has money 
for textbooks? My tip this week is 
an easy one: fi nd out the required 
textbooks for your classes by look-
ing up the class and section num-
ber at Follett’s Web site, Efollett.
com. Th e information is posted 
a few weeks before the semester 
starts. Once you know the books 
you need, you can shop around for 
prices, but more importantly you 
won’t have to wait in line!
Also worthy of mentioning is 
that the Barnes & Noble on 18th 
Street and Fifth Avenue sells text-
books and does not charge sales 
tax for them. Th is location services 
NYU and Th e New School. Th eir in-
ventory is immense and their cus-
tomer service is great.
Here are some other ideas that 
may help you save some money:
•  Th e Ticker Classifi eds, Tick-
erexchange.com, is a great online 
classifi eds system you can use to 
sell or buy books. Best of all, you 
can buy books from or exchange 
books with students at school. Use 
the search feature to fi nd what 
you’re looking for. Th is is also a 
great, free way to sell other items 
like TI calculators.
• Amazon.com and Barnes & 
Noble (Bn.com) both off er used 
books, often through third party 
merchants. Check out the mer-
chant’s ratings before you buy. 
Keep in mind that shipping is an 
additional charge and New York 
State vendors will charge sales tax. 
Except for the 18th Street location, 
all Barnes & Noble purchases are 
taxed.
•    In most cases when you order 
books on the Internet, the vendor 
will ship the book via “media mail,” 
which can be very slow. While big 
shots like Amazon get their media 
mail delivered in a few days, other 
places take considerably longer!
•  Th e best place to buy text-
books at the best price is: _______
___________________.  (You fi ll in 
the blank!)  Please, tell me where 
you think the best place to buy 
(or sell) textbooks is by going to 
Th eticker.org and commenting on 
this article! 
I would like to invite the stu-
dent body to help contribute to the 
content of this column, as it is my 
intention to provide helpful infor-
mation that can save us stress, time 
and money. While there are many 
venues within the school to get “of-
fi cial” help, often times there is no 
substitute for the advice from fellow 
students. I promise to do my best to 
get you honest answers. If you would 
like to take me up on my off er, send 
me an e-mail at baruchuserguide@
gmail.com




When it comes to education in 
the 21st Century, there are many 
ways for instructors to teach stu-
dents. Th e traditional classroom 
environment entails students read-
ing textbook chapters with rein-
forcement and review following in 
subsequent classes.
Management 3120 class is 
taught from a completely diff er-
ent standpoint. Students do not 
just simply read various textbook 
chapters and participate in specifi c 
textual discussions. Rather, this 
management class, led by Dr. Abe 
Tawil, has its own operative style. 
Th e primary means of communica-
tion has come from speakers who 
share their workplace experiences, 
proving that it is not only impor-
tant to be able to read about ideas, 
theories and strategies but also to 
compare this to the testimonies of 
the global workforce.
Dr. Tawil’s class consists of ap-
proximately 35 students who are 
broken up into eight groups. Th ese 
groups are chosen randomly, to al-
low for networking. Each group is 
assigned a topic, given the power to 
form a panel of three to four speak-
ers and experiment with the funda-
mental concepts of management 
planning, organizing, teamwork, 
leadership and evaluation. Th is 
semester, the panels had members 
from all hierarchical levels and the 
class has heard from line position 
members, as well as CEOs.
Although there were over 25 in-
dividuals who spoke to the class, 
a smaller selection of the speak-
ers showed a particularly deep 
commitment to the structure of 
Dr. Tawil’s class. Such speakers 
included Rick Cohen, the CEO of 
the Conway Organization, Rod-
ney Brown, founder of Helix Con-
sulting, as well as Jack Doueck of 
Stillwater Capital and Joseph Sitt 
of Th or Equities. Th e class also 
heard from Ronny Berlin about 
workplace communication. She 
explained how each individual in a 
company’s environment has a dis-
tinct type of personality. Students 
were also fortunate to hear from 
three individuals whose names 
resonate at Baruch. Lawrence Field 
spoke about entrepreneurship, 
Dean Myrna Chase spoke about 
leadership and the Honorable Pe-
ter Vallone spoke about ethical di-
lemmas. 
Th e students of this class gener-
ally seem to be satisfi ed with the 
path taken, mainly because the 
class presents a dual focus. Accord-
ing to Jonathan Rich, “Th e class is 
diff erent from anything else I’ve 
taken at Baruch. Th e focus isn’t just 
on the material in the book, but on 
connecting it to the real world by 
bringing in speakers. Th ere have 
been some incredible speakers on 
everything from how to pick your-
self up after you fail to dealing with 
the death of a loved one.” Another 
student, Ralph Terzi, comment-
ed about the diff erence between 
reading and experiencing manage-
ment, “All the people that say all 
you need to do to be successful in 
college is read ‘the book’ will have 
a rude awakening. Th ere is no such 
thing as abstract because we are 
feeling real life work every Monday 
and Wednesday.”
In addition, this class off ers 
another large benefi t, which is the 
multitude of networking opportu-
nities. Networking is vital to any 
professional career and will better 
prepare an individual for the fu-
ture. 
Th is management class has 
opened students to new possibili-
ties. Students were able to get in 
contact with individuals from vari-
ous types of companies in order 
to have them attend panel discus-
sions at Baruch and were able to 
ask distinguished individuals any 
questions they had. Th is is an op-
portunity that does not present 
itself to college students on a fre-
quent basis, so if you are interested 
in the fi eld of management, con-
sider taking Dr. Tawil’s class.
BCELC offers services to 
both parents and children
BY JANA KASPERKEVIC
FEATURES EDITOR
Th e Baruch College Early Learn-
ing Center (BCELC) is a childcare 
center that off ers programs for chil-
dren. Th e center, which is funded 
by the state and provides low cost 
childcare, is run by competent 
teachers and is conveniently lo-
cated a few blocks away from the 
college at 19th street. 
Th e mission statement of the 
BCELC is “to provide child care to 
the children of Baruch students 
who would otherwise not be able to 
attend college without these servic-
es. Th ere is also an educational mis-
sion to establish an age appropriate 
learning environment and to ready 
the children for kindergarten.”
Th e Center is licensed for 30 
children and is accredited by the 
National Association for the Edu-
cation of Young Children. Even 
though the main focus is on the 
children whose ages range from 
two and a half to fi ve years old, the 
parents also receive necessary sup-
port both as parents and students.
Th is past Friday, the BCELC of-
fered a trip to the Big Apple Circus, 
co-sponsored by the Student Par-
ent Association (SPA). Th is parent-
child day was planned to encourage 
families to get together and have 
fun. About 27 BCELC children and 
their families were expected. Past 
events included apple picking, ani-
mals visiting the kids at the center, 
a tea party and an ice cream social. 
Genevieve Gacula, one of the 
parents as well as the President 
of SPA, stated, “Th e SPA will host 
and/or co-sponsor with the BCELC 
to do something for both parents 
and children or just for either one. 
It seems like a good balance. Most 
parents like participating in activi-
ties with their kids.”
Gacula’s two-and-a-half-year-
old daughter Hannah Katz is one of 
the children attending BCELC. “Th e 
Center has allowed my daughter to 
socialize in a setting that you just 
can’t get [elsewhere],” admits Gac-
ula. “She has also learned to trust 
other loving people, such as her 
teachers, who care for her as if they 
were their own. It is the best child-
care value in the city! You can’t beat 
this for $10 a day!”
Interested parents are encour-
aged to visit with their children dur-
ing certain times of the day. “Many 
parents will sit with their children 
during lunch hour,” stated Gacula. 
“All the parents are very dedicated 
to their children and agree that the 
BCELC is the ideal place for them! 
We almost feel like we don’t de-
serve such a privilege, but we do!”
However, parents are not lim-
ited to daily visits or specifi c events. 
Gacula encourages all parents to 
take advantage of various opportu-
nities open to them, “I believe there 
is unlimited opportunity to get in-
volved as a parent. One small way 
for me is to participate in the SPA, 
as president. At our meetings, we 
are able to discuss among parents 
many issues that we face in an open 
forum and help one another with 
parenting ideas.”
Even though these opportuni-
ties are there, many parents and 
Baruch students do not take full 
advantage of the SPA, BCELC and 
other programs open to them. 
“It is my impression that not 
many Baruch students are aware 
of this off ering, which is too bad. 
As more students become parents, 
there is a growing need for pro-
grams such as this. Lack of aware-
ness is one of the major obstacles to 
getting parents involved. 
I’ve always wanted to pursue 
my MBA but it was the presence 
of this program that pushed me to 
become a student at Baruch just so 
my daughter could attend this pro-
gram.” Applications are available 
at the Offi  ce of Student Life or the 
BCELC, at 104 E.19th Street.
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Six gift ideas for Christmas: $50 
and under
Farfalle with Asparagus, Pro-
sciutto, Mozzarella and Cherry to-
matoes
Ingredients:
2 pounds asparagus, trimmed
2 pounds farfalle
4 tablespoons olive oil
4 garlic cloves, minced
Salt and freshly ground black 
pepper
6 ounces thinly sliced prosciut-
to, cut crosswise into strips
6 ounces mozzarella, diced 
(about 1 cup)
1 cup cherry tomatoes
Instructions:
1. Cook the asparagus in a large 
pot of boiling salted water for about 
three minutes. Remove asparagus 
from boiling water to a bowl of ice 
water. When cool, strain, cut as-
paragus into 1-inch pieces and set 
aside.
2. Return the water in the pot to 
a boil, adding additional water, if 
necessary. Add the pasta and cook 
until al dente. Drain the pasta.
3. Heat olive oil in a large skillet 
over medium heat. Add the garlic 
and sauté. Add the asparagus and 
prosciutto, season with salt and 
pepper and sauté. Add the cherry 
tomatoes and the mozzarella and 
turn off  the heat. Add the pasta to 
the skillet and toss to coat. Season 
with salt and pepper, and serve.
Hazelnut Mocha Macaroons
Ingredients:
2 cups confectioners sugar 
4 ounces peeled and toasted hazel-
nuts (about 3/4 cup) 
3 tablespoons Dutch processed 
cocoa powder 
3 large egg whites, at room tempera-
ture 
1/8 teaspoon fi ne salt 
Mocha Filling: 
4 ounces bittersweet chocolate, 
chopped 
1/2 cup heavy cream 
1 tablespoon instant espresso 
powder 
SEE RECIPES PAGE 16
“There’s no place like 
home for the holidays” 
… or maybe not
BY MICHELLE MICHALOS 
 CONTRIBUTING WRITER 
Looking to get away for a quick 
trip this holiday season, but don’t 
want to break the bank? Now you 
can — with a little Internet savvy. 
Expedia.com, Travelocity.com, 
Orbitz.com and Priceline.com are 
all great Web sites to look for deals 
on holiday travel.
StudentUniverse.com has 
travel deals within the U.S. and 
abroad that are just for college 
students and membership is free. 
Deals on railroad trips as well as 
hostels are also featured on the 
site. YoungMoney.com also sug-
gests many great budget tips for 
student travelers.
For the cheapest airfares, ac-
cording to ABCNews.com, Jetblue 
and American Airlines are the way 
to go. Jetblue has the cheapest na-
tional fl ights and fl ights to Mexico, 
some for as low as $79, depending 
on the fl ight’s time and the day of 
the week. American Airlines, on 
the other hand, has the best fares 
for overseas travel to European 
destinations including London, 
Madrid, Paris and Zurich, with 
some fares under $400 from Nov. 
1 to January 13, 2007. 
For closer trips, Amtrak is the 
best bet since they are one of the 
few travel companies with Student 
Advantage Discount Cards, which 
cost $20 for a one-year member-
ship and provide students with a 
discount of 15 percent. 
Once your trip is booked, be 
sure to visit the Travel Channel’s 
Web site, Travel.discovery.com, 
for destination guides to help you 
fi gure out what do on your trip. 
Also, the travel section at Barnes 
& Noble is another great place to 
browse location guides, such as 
Fodor’s and Eyewitness Travel. 
Whatever your travel plans 
may be this holiday, remember 
that a great trip does not neces-
sarily have to cost big bucks. Bon 
Voyage!
Thinking of the Christmas tree, the Hanukkah 
menorah and the Kwanzaa kinara? 
BY ANGELA CURMI   
CONTRIBUTING WRITER
Th ere are many less well-known 
holidays and traditions that are cel-
ebrated during the winter season. 
One of the most popular Christ-
mas Eve traditions is for children 
to leave cookies and milk for Santa 
Claus. So what do children leave 
on the eve of the Feast of the Th ree 
Kings? On Jan. 6, many Christian 
cultures, especially those of Latin 
America, celebrate the biblical ar-
rival of the three Magi who brought 
gifts of gold, frankincense and 
myrrh to the baby Jesus. Accord-
ing to student, Adriana Lima who 
celebrates the holiday, children 
not only leave grass and hay for the 
camels on which the Magi traveled, 
but also shoes in which they hope 
to fi nd gifts from the three Kings in 
the morning. 
To the dismay of many holiday 
shoppers, Dec. 26 is usually the 
day when everything they bought 
at high prices goes on sale. Dec. 26 
is also known as Boxing Day. A tra-
ditional British holiday, its origins 
can be traced to a past custom of 
giving gifts to the poor. Today, how-
ever, in Canada, Caribbean coun-
tries, Australia and New Zealand, 
Boxing Day is observed as a public 
holiday when stores sell their ex-
cess holiday inventory at reduced 
prices. So it’s a great opportunity 
for people to give even more gifts, 
this time at much lower cost!
Saint Lucia was a Christian 
martyr from Syracuse, so it’s in-
teresting that her feast day, Dec. 
13, is celebrated in Scandinavian 
countries. Sophie Axelson, a Swed-
ish student, said that according to 
legend, Lucia was admired by an 
unwanted suitor for her beautiful 
eyes, so she plucked out her own 
eyes. For this sacrifi ce, she was re-
warded by God with another pair 
of beautiful eyes. 
So why is a holiday about an 
Italian saint so popular in Scandi-
navian countries? Perhaps because 
Santa Lucia represents ‘the way of 
light.’ And in countries where win-
ter nights are very long and dark, 
according to the Julian calendar, 
the night of Lucia was the longest 
night of the year. Why not celebrate 
in honor of the saint of light?
Dong Zhi, the winter solstice 
festival and one of the most impor-
tant Chinese holidays, is yet anoth-
er celebration on the shortest day 
of the year. It falls on the fi rst day 
of the Dong Zhi solar term, the day 
when daylight is shortest, usually 
on or between Dec. 21 and Dec. 23, 
and is symbolic of the Yin and Yang 
philosophy of balance. After the 
winter solstice, the days grow lon-
ger and the yang energy increases, 
making it a time of optimism and 
joy. 
Th e festival is a time for the 
family to get together, exchange 
gifts and celebrate long into the 
night. In southern parts of China 
it is traditional to eat Tang Yuan, 
or balls of glutinous rice, and red 
beans; while in northern China 
people traditionally eat dumplings 
because they are said to keep them 
warm in the upcoming winter. 
n Don’t forget
the shoes for the 
Magi, the candles 
of Santa Lucia and 
the dumplings 
of Dong Zhi
Tis the season for romance
BY MALESSA ETHERIDGE 
 STAFF WRITER
Th e holiday season is quickly 
approaching. Carols soothe our 
ears as we try to hold our bags in 
place among ferocious holiday 
shoppers. Fellow shoppers elbow 
others in their pursuit of buying 
that perfect gift. Th is is the holiday 
season — it is the season of gifts, 
family and romance! 
   Th e days leading up to the 
holidays can be especially hectic 
and frustrating. In between all the 
decorations and festivities, pick-
ing out the perfect gift for your 
signifi cant other may seem like 
a daunting task. Some may want 
to express their undesirable love, 
while others want to show their 
appreciation or simply make their 
partners happy. 
  Ahmed Ali, a senior at Baruch, 
claims that he is planning to buy 
his girlfriend a promise ring be-
cause he wants her to know how 
“serious and dedicated” he is to 
their relationship. Another senior, 
Ethan Khan, claims he’s buying his 
girlfriend earrings, which she has 
been hinting at for months. “It’s 
worth it. My girlfriend is priceless,” 
he said. 
Lisa Perez, a 22-year-old senior, 
said that she is doing something 
extra special for her beau of one 
year — she is planning an indoor 
picnic, accented with candles and 
a home-cooked meal served with 
a bottle of fi ne wine. “What [better] 
way to say ‘I love you’ than with 
food and candle light?” she said. 
Perez is giving her boyfriend this 
sentimental present along with a 
small gift. Another student, Alicia 
Harris, is planning a week long 
vacation to Canada, to be with her 
long distance boyfriend. 
Even in reviewing this small 
sample of student thoughts on 
making the season romantic, it is 
clear that being thoughtful doesn’t 
take much eff ort. Still, it is easy to 
get caught up in the holiday sea-
son and put off  thinking about it, 
especially with fi nals just around 
the corner. 
Celise Hoggins, junior, said she 
avoided this confl ict by starting to 
think about her Christmas plans 
early. She doesn’t want anything 
to confl ict with school so she said, 
“Prioritize your time. Take enough 
time to dedicate to each event. You 
don’t have to sacrifi ce -- just pri-
oritize!” Many students would fi nd 
themselves much less stressed 
about this busy time if they were 
able to follow this advice. 
Holiday recipes: delicious treats that are sure to please
COMPILED BY ANGELA CURMI 
 CONTRIBUTING WRITER
FOODNETWORK.COM
Hazelnut  Mocha Macaroons
WWW.NEUSCHWANSTEIN.DE
Neuschwanstein Castle in Germany
COMPILED BY MONNICA HONRADE 
STAFF WRITER
Bed Bath & Beyond is great for 
aff ordable gifts. One should think 
of the personality or hobbies of the 
person they are giving the gift to. 
Th is list will provide you with af-
fordable yet personalized gifts for 
your loved ones! Whirley Pop 6-Quart Old Fashioned 
Popcorn Maker $20
For the movie-lovers, this is 
great for popping popcorn in three 
minutes or less. 
Chocolate Heaven Deluxe Fondue 
and Candy Making Kit and Fondue 
Cookbook Each $15
   If your friends like chocolate, 
cheese or fondue, get them this 
fondue set. You will be able to make 
delicious and enjoyable fondue ev-
eryone will love.
iFlops Stereo Pets $10
Th ese adorable stuff  toys are 
nice to cuddle with while it plays 
you lullabies at night. 
Personalized M & M’s $11.50
If you do not have money but 
want to make your friends happy 
and special then check personal-
ized m & m’s. One can put your 
friend’s name or a secret mes-
sage on a plastic M & M’s. Th is is 
a great buy because it’s cheap and 
creative. 
Gas Pump Liquor Dispenser $20
Do your friends love alcohol? 
Well, get them this gas pump liquor 
dispenser. Th is is a functional piece 
in which can be used as a nice cen-
terpiece during a party or to brag 
about. 
Poker Gaming Set $50
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Nothing warms you 
up on a cold winter day 
like a cup of hot cocoa. 
Th is holiday season, 
what better way to end 
your day than with a cup 
of this heavenly treat? 
Read on to fi nd some of 
the best places in the city 
to grab a cup of steaming 
hot chocolate.
MarieBelle Chocolates
484 Broome Street 
(212) 925-6999 
Th ere are four types of 
hot chocolate, which are 
served either European 
style (with water), or Amer-
ican style (with milk). Th e 
“spicy” is made with Chipo-
tle, cinnamon, nutmeg and Ancho 
chili. A small European style cup 
costs $4.00 and is presented in a 
small teacup. Th e combination of 
spices is also excellent, as it is not 
overbearing. A small European 
cup of the “mocha” ($4.00), which 
is made with Columbian Choco-
late, is also done perfectly. It is not 
too thick or too sweet, and it has a 
pleasant aftertaste.
   
City Bakery
3 West 18th St. 
(212) 366-1414 
 A cup of City Bakery’s famous 
thick hot cocoa costs $4.00 and is 
made with milk chocolate.  Adding 
one of their delicious homemade 
marshmallows for $0.50 is defi nite-
ly recommended. A chocolate chip 
cookie ($2.50) is big, crunchy and 
made with lots of sugar. In Febru-
ary, they will feature a new hot 
chocolate fl avor every day. 
 
    
      La Maison du Chocolat
1018 Madison Ave 
(212) 744-7117
Th is pricey little French bou-
tique caters to true chocolate afi -
cionados. Th eir hot cocoa is made 
with dark chocolate. At a hefty 
$8.00, you can choose between a 
small cup of the “caracas,” which 
is made entirely of dark chocolate, 
or the “guayaquil,” which contains 
milk. Th e “guayaquil” is thick and 
has a bittersweet aftertaste, and is 
not suited for all palates. 
Jacques Torres Chocolate
350 Hudson St. 
(212) 414-2462 
 Th ere are seven diff erent kinds 
of hot chocolate, the most famous 
being the “wicked” ($3.00 for a 
small). It is made with ancho and 
chipotle chilis, which give the drink 
a jolt of spice that lingers in 
the back of your throat. 
Th e white chocolate 
mint ($3.00) contains 
white chocolate with 
a hint of peppermint. 
It is perfect, as it is 
not too sweet and has 
a clean fl avor. A side 
note: their chocolates 
are also exquisite.




 Th is huge Willy Wonka-like 
restaurant has an extensive menu 
of chocolate drinks. Most are made 
with your choice of white, dark or 
milk chocolate. Th e fi nest of their 
hot chocolates is the “italian” 
($4.90), which is made with vanilla 
cream, and is thick and creamy. 
Th e dark hot chocolate ($3.95) 
is another fi ne choice. It’s not as 
thick as the “italian,” and you can 
taste the quality of the Venezuelan 
Criollo beans. Max Brenner also 
has another location at 141 2nd 
Avenue (at 9th Street).
Serendipity 3
225 East 60th St.
On the fl ip side, if you’re look-
ing for a cold chocolate drink, 
Serendipity 3 is the place to go. It 
is famous for its “Frrrrozen Hot 
Chocolate” ($8.50), which is made 
from a mixture of 15 kinds of choc-
olate, milk and ice. It is topped with 
a mountain of whipped cream. Th e 
drink is huge and is recommended 
for sharing, as it is served with two 
straws. Th e “peanut butter frrrozen 
hot chocolate” ($9.00) is even bet-
ter and very fl avorful.
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Warm up with a cup of this 




Anger is present in all of us, 
though its intensity varies from 
person to person. Even though 
anger is almost always seen as a 
negative trait, expressing it once 
in a while is not a bad thing. If you 
cannot express anger, you will fi nd 
it equally diffi  cult to express other 
feelings such as love, because the 
repressed anger will surface. 
Angry people express hostil-
ity they have toward you, which 
makes you aware of the harm they 
could possibly infl ict. 
For this reason, you 
do not fear the person. 
But you need to be con-
cerned about the peo-
ple who never get angry 
with you. Most likely, 
this person has been 
repressing their feelings 
and one day will burst 
like a volcano. I am not 
encouraging anger here. 
What I am saying is that 
anger is an emotion that needs to 
be managed properly. 
So what needs to be done? How 
can we get rid of anger without re-
pressing it? 
• Understand the science be-
hind your feelings. You don’t have 
to behave in an aggressive manner 
just because you have done so in 
the past. Life is spontaneous and 
ever-changing, so live in the pres-
ent and be mature enough to grow 
out of conditioned behavior. 
• Remember that no one in 
the world lives by your expecta-
tions. Realize that you needn’t be 
angry if others don’t do what you 
expect. 
• Instead of getting angry at 
your problems, see them as chal-
lenges and opportunities, which 
are essential for your growth as a 
human being.
However, if this advice does 
not seem to work for you, take 
note of the following anecdote, 
which talks about a father and his 
short-tempered son. One day, the 
father gives his son 100 nails and 
tells him to nail them each to a 
wall, then take them out one by 
one. It takes the son forever to ac-
complish this as the nails are fi xed 
deeply into the wall. Frustrated, 
the son asks the father the purpose 
of wasting his time with 
this silly act. His father 
explains that the nails 
are representative of an-
ger. It’s easy to put nails 
in the wall but taking 
them out is very hard. In 
addition, even after you 
take all the nails out they 
leave behind a mark. Th e 
same situation applies 
to anger. It’s very easy to 
behave violently when 
angry. Th e hard part is to bring 
back the trust and love you had 
with the person beforehand. Even 
after you apologize, things are of-
ten not the same and your anger 
has left a painful impression. Th e 
son certainly learned his lesson,. 
Th e question is, have you?
Students are welcome to send 
their comments, doubts and ques-
tions. Also, if students feel that they 
are not motivated enough in doing 
something or they are facing some 
problems in life, feel free to e-mail 
me at cbh2207@gmail.com and I 
will try my best to answer you. To 
read more of my articles, log on to 




Do you dread the offi  ce Christ-
mas party? Bad enough that you 
have to get a Secret Santa present 
for your least favorite co-worker, 
but the offi  ce party is also manda-
tory ‘fun’ for all employees.
 “Attendance is required, espe-
cially if you want to move up,” says 
image consultant and past presi-
dent of Association of Image Con-
sultants International, New York 
Tri State Chapter, Beryl Wing. 
Pay attention to defi nite con-
versation rules 
Th e minimum required face 
time is 30 minutes. “Forget what 
Fox News says. Shake hands with 
people and wish them ‘Happy 
Holidays.’ New York is too diverse 
and you might end up off ending 
someone if you just say ‘Merry 
Christmas,’” says Wing. 
Be sure to ask open-ended 
questions like, ‘What are your 
plans for the holidays?’ and make 
sure you have an answer if some-
one asks you the same. If you’re 
lucky, you might be able to get 
through the entire evening these 
two ploys alone.
It’s fi ne to talk sports, but don’t 
talk shop. Never, ever bring up 
personal work issues, especially 
with the boss. Th is is the offi  cial of-
fi ce party’s kiss of death. Th e best 
thing to do is to keep circulating; 
do not socialize with the same co-
workers all night. 
If you are uncomfortable at par-
ties, fi nd something to do. Wing 
suggests acting like “an unoffi  cial 
host.” Th at does not mean passing 
out trays of martinis, although that 
could be fun, but look for people 
who are stranded and talk to them 
or introduce them to others. If you 
help others mingle, it takes the 
pressure off  of you.
Let the venue dictate the at-
tire
You obviously dress diff er-
ently for a sit down dinner at the 
Waldorf-Astoria than a Soho party 
space. You still want to be known 
for having good taste, instead of 
being the guy with the tie that lights 
up. Never begin a relationship at 
an offi  ce party, even though that 
guy from payroll might look pretty 
tempting after six cosmopolitans. 
Food and body language can 
be problematic, too 
Th ose tiny little hor’douvers 
can be deadly. Try to eat things 
that are neat and won’t spill all 
over yourself and others. Salty 
and greasy foods make you want 
to drink more, but food high in 
protein help absorb the eff ects of 
alcohol.  
Make sure you keep your food 
or drink in your left hand so you 
can shake hands with your right. 
You should also remember to 
watch your body language. Try 
not to stand around scowling 
with your arms folded across your 
chest. Th is does not send an “I’m 
so happy to be here!” message.
Follow up with a thank you
It is always a good idea to tell 
the event planner what a great 
party it was. Even if the party con-
sisted of a few boxes of pizza over 
the printer, someone had to ar-
range it. You can even send them 
an e-mail the next day, thanking 
them for their eff orts.
And no matter how hung over 
you are and how many minutes of 
sleep you’ve had, you absolutely 
must show up for work next day. 
Debauchery at 
the office party 
POSITIVE THINKING
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Instructions:
1. Line 2 baking sheets with parch-
ment paper. 
2. Grind 1 cup of the confection-
ers’ sugar, the hazelnuts and cocoa 
in a food processor until powdery, 
which should take about three min-
utes. Sift mixture through a mesh 
strainer. 
3. With an electric mixer, beat the 
egg whites and salt until they hold 
fi rm and gradually add the remain-
ing 1cup of confectioners’ sugar, 
a tablespoon at a time. Beat for an 
extra 30 seconds until the peaks are 
fi rm and shiny but still not dry. Fold 
the nut mixture gently into the egg 
whites with a large rubber spatula. 
Transfer mixture into a large piping 
bag fi tted with a 1/2-inch plain pip-
ing tip. Pipe 32 2-inch by about 1/3-
inch thick rounds, evenly spaced, 
on each of the prepared pans. Set 
aside to air dry for 30 minutes be-
fore baking. 
4. How to make the fi lling: put 
chocolate in a medium heatproof 
bowl. In a small saucepan, bring 
cream, with espresso powder mixed 
in to a boil. Pour cream over choco-
late and shake the bowl gently so 
cream settles around the chocolate. 
Set mixture aside until the choco-
late is soft, for about fi ve minutes. 
Whisk gently until smooth. Cool 
at room temperature until you are 
ready to set up. 
5. Preheat oven to 325 degrees. 
Bake macaroons until set and 
puff ed, about 18 to 20 minutes. Take 
care not to overcook the macaroons 
or they will crack. Cool cookies for 
fi ve minutes and then gently peel 
from paper. Let cool completely. 
6. Spread 1 teaspoon of mocha 








Have you ever wondered why 
you can never do anything right 
under the critical eyes of your 
signifi cant other? Have you ever 
been buried in guilt for wanting 
more out of a relationship? Do 
you ever feel shunned by the one 
person you think you can trust 
and rely on the most? If you an-
swered ‘yes’ to any of these ques-
tions, than you are not the only 
one. Many women, in particular, 
have had the unfortunate expe-
rience of being in a relationship 
with an emotionally unavailable 
man.
According to How To Recog-
nize Emotional Unavailability 
And Make Healthier Relation-
ship Choices by Bryn Collins, 
“An emotionally unavailable re-
lationship occurs whenever one 
partner is unable to reach out 
and make a heart connection 
with another person, while the 
other partner feels it is somehow 
his/her fault and thus bears the 
responsibility to fi x it by being 
perfect.” 
Sandra Fred-
ric, a senior at 
Baruch, has had 
the experience 
of being in a re-
lationship with 
a man who was 
not able to give 
her what she ex-
pected from a 
relationship. “It’s 
frustrating!” she 
proclaims. She believes it is 
pointless to try to change a man 
and it is best to move on from a 
relationship that’s not working 
as quickly as possible. Another 
student, Dominique, said her 
experience with such a man left 
her with heartache and a feeling 
that she got nothing out of the 
relationship but wasted time.
Another student who chose 
to remain anonymous, claimed 
her dysfunctional relationship 
changed her life. Her self-esteem 
plummeted and her self worth 
was completely destroyed. She 
claims that she and her partner 
were “toxic” together and that 
she is still on the path to reclaim-
ing who she was before she met 
him.
Some people think it’s easy to 
spot an emotionally unavailable 
person, but it is often not until a 
person is in the middle of a rela-
tionship that these qualities be-
come noticeable. 
Collins believes it is more 
about control than love for the 
emotionally unavailable person. 
For them, emotions seem un-
safe, while control is appealing. 
Jonathan Langley, 24, said this 
is exactly what happened to him. 
After seeing how his father treat-
ed his mother, he thought that 
would never be him. “Realizing 
that I was controlling my mate 
fi lled me with disgust, I knew I 
had to leave the relationship or 
else she would end up hating 
me,” he said.
Ladies, take a mental note of 
the qualities of emotionally un-
available men:
1. Emotionally unavailable 
men are extremely hard to get 
close to but especially harder to 
stay close to. Th ey tend to want 
to be alone or need space, may 
want to hang out with friends, or 
do anything that doesn’t include 
being close to you. 
2. Th ey ignore your opinions 
and requests and assume theirs 
are superior. 
3.Th ey are critical and judg-
mental of your actions. Th ey may 
hold these actions against you as 
an excuse for neglecting you in 
the relationship or an excuse for 
not wanting to 
be around you. 
4.Th ey are 
often too tired, 
sick, busy or pre-
occupied with 
things that in-
terfere with the 
time they could 
be spending 
with you. 
5. Th ey refuse 
to commit to a 
relationship. 
6.Th ey are emotionally dis-
tant except in the beginning 
stages of the relationship when 
they are trying to win you over. 
Jeremy Strauss, junior, can relate 
to this point since he claims that, 
at fi rst, an emotionally unavail-
able male will try to get girls to 
like him to “pull out all the stops. 
But after things get comfortable 
[he] tends to relax.” If one part-
ner is becoming distant in a re-
lationship, this is when the real 
danger begins.
Feeling guilty for wanting 
more out of a relationship is in-
excusable. So what if you want 
to be pampered with hugs and 
kisses from your main squeeze? 
You are an amazing person with 
tons to off er in a relationship 
and there are many single and 
emotionally available men out 
there who are willing to give you 
happiness. Say goodbye to heart-
aches and disappointments and 
embrace a healthier outlook on 
love. because you are worth it! 
“Feeling guilty for 
wanting more out 
of a relationship 
is inexcusable”
ComicsJ
MARCH OF THE MEANIES - MICHAEL KLAMBATSEN
OUT OF CONTEXT - VICTOR CHU
PUBIE - DENIS & DANII
Recipes to get you in a holiday mood
 THE TICKER SPORTS | PAGE 19 DECEMBER 11, 2006
BY MICHAIL ADZHIASHVILI
CONTRIBUTING WRITER
Th e Champions League was 
created by Europe’s biggest football 
clubs as a tournament designed to 
weed out less fi nancially capable 
clubs early on in the tournament. 
Elimination of the less renowned 
opposition ensured clashes be-
tween Europe’s major footballing 
powers and one beefy check for 
their owners. Lately the G-14’s cre-
ation has yielded them some un-
desirable results with minnows FC 
Porto taking the title in 2004 and a 
long shot Liverpool side winning in 
2005. As Match Day six of this year’s 
Champions League approached, 
Europe’s premier football competi-
tion was again in danger of losing 
the very champions it named itself 
after. Barcelona, AS Roma, Man-
chester United and Arsenal were all 
in danger of failing to qualify for the 
knockout stages of the most presti-
gious club gala in world football. 
Barcelona, the defending cham-
pions, were in the toughest posi-
tion. Anything short of a win guar-
anteed the holders exit and the 
distinction as the only defending 
champions that failed to progress 
past the group stage. However, the 
tension was short lived. Only 13 
minutes into the match, Barcelo-
na’s Ronaldinho rolled a free kick 
under the Werder Bremen wall and 
past a dumbfounded Tim Wiese to 
give the Catalan side their fi rst lead. 
Only fi ve minutes later, Ronaldinho 
chipped Ludvic Guily through with 
a sublime through ball allowing 
the diminutive French midfi elder 
to square to Gudjohnsen, who in-
sured the Catalan victory. Up 2-0 
after 18 minutes, Barcelona took its 
foot off  the pedal and killed off  the 
match. 
While Barcelona was cruising, 
Manchester United was struggling 
to breakdown a stubborn Benfi ca 
side that had taken the lead through 
Nelson’s wonder goal in the 27th 
minute. On the stroke of halftime 
Nemanja Vidic pulled Manchester 
United Level. Th e goal seemed to 
reignite the Red Devils and they 
quickly erased any doubt of an up-
set with two goals in 14 minutes to 
ensure their progression.
Arsenal squeaked through with 
an uneventful 0-0 draw against FC 
Porto, while Roma’s effi  cient 1-
0 victory over Valencia put them 
through.
Th e qualifi cation of the fore-
most clubs has football afi cionados 
salivating and broadcasting com-
panies vying for telecast rights. Po-
tential heavyweight match-ups in 
the upcoming round include, Real 
Madrid vs. AC Milan, Barcelona 
vs. Arsenal and an English derby 
between bitter rivals Chelsea and 
Manchester United. Th e draw for 






It has been a rough fi rst quarter 
in this NBA season for the Knicks. 
As of Nov. 7, they are fl oundering 
at 7-14, 12th in the Eastern Confer-
ence, and poised to get worse. Th e 
team is 2-8 at home, with fans in 
Madison Square Garden, literally 
gunning for the head of Isiah Th om-
as. With all this turmoil in both 
the Knicks’ front offi  ce and locker 
room, it is easy to see who should 
stay and who desperately needs to 
go to make this team better.
For the most part, the team 
hasn’t been too bad off ensively. 
Th ey are ranked 13th in the league 
in points per game, with 98.57, and 
seventh in rebounds, at 43.14. Th is 
has mainly been due to four men in 
particular. Th ey have emerged into 
the cornerstones of this franchise. 
Th e fi rst is Jamal Crawford, who is 
averaging 15.3 points and 3.4 as-
sists per game. Th is has all come 
mainly off  the bench, as Jamal 
has not been a starting player in 
many games. Quentin Richardson 
has gotten a lot of starts instead of 
Crawford, and for good reason. He 
is averaging 14.4 points and seven 
rebounds per game. Th e two main 
reasons for the Knicks not being a 
total wash are David Lee and Eddy 
Curry. Lee has been the hardnosed 
player this team needs, averaging 
10.7 points and 8.9 rebounds. Of 
the 21 games he has appeared in, 
he has only started in six. Curry is 
fi nally developed into the domi-
nant big man Isiah Th omas wanted 
when he traded for him. He is av-
eraging 16.9 points, 7.3 rebounds 
and seven assists per game, and 
has proven to be the catalyst of the 
team.
Now for the bad news: the 
Knicks are ranked 24th in both 
points allowed at 101.23, and as-
sists with (43.14). Th is is attrib-
uted to the main man the Knicks 
no longer need, Stephon Marbury. 
Whenever Marbury has left a team, 
that team has gotten better, even 
becoming playoff  contenders. Th e 
Nets got better when they lost him 
and got Jason Kidd, as did the Suns 
when they got Steve Nash. Granted, 
Nash and Kidd are perennial All-
stars, something the Knicks do not 
have to replace Marbury, but Steve 
Francis would not be a bad substi-
tution at this point. Th eir stats are 
almost identical; Marbury aver-
ages 11 points, 4.6 assists and 2.2 
rebounds per game, while Francis 
averages 11 points, 4.5 assists and 
3.7 rebounds. Th e diff erence has 
been in shooting percentage. Fran-
cis is shooting at around 42 per-
cent, while Marbury is at a measly 
39. Neither men play defense, so no 
loss there, and Francis may be able 
to develop his game to fi t his team, 
much like Jason Williams has done 
for the Heat. 
All in all it has been a long start 
of the Knicks season. I won’t call for 
Th omas’ head quite yet, as I think 
Marbury is a bigger problem. Th e 
team lacks a leader. Th e Knicks of-
fi ce needs to fi gure out who they 
can trade for that can work with 
Curry and make this team a con-
tender again. 
 
A lack of leadership is 
trouble for the Knicks
Baruch athletics mentor retires 
BY LIA EUSTACHEWICH 
STAFF WRITER
Baruch College will soon be 
saying a tearful goodbye to one of 
its most passionate advisors. Long-
time athletic coach and academic 
advisor Harvey Jackson plans to 
retire soon and was honored last 
week, prior to the men’s basketball 
game against John Jay College. Jack-
son was awarded four VIP tickets to 
the New Jersey Nets and Houston 
Rockets basketball game for his 
over 30 years of his dedication. 
Jackson, who credits his men-
tors, says that it was important for 
him to give back to students in the 
same way he received help from ad-
visors when he was young. “Many 
years ago, when I fi rst started high 
school, I had people who gave me 
support,” he said. “Th ey encour-
aged me, they empowered me. 
Without them, I wouldn’t be where 
I am today.”
Jackson was known to push stu-
dents and make them realize that 
they can achieve much more than 
they credit themselves with. “I think 
when someone tells you something 
over and over again you can do it. I 
hope it encourages other students. 
Most athletes around CUNY gradu-
ate [with] outstanding [grades], 
which is not an easy task given the 
course load. To excel in a diffi  cult 
curriculum is commendable to not 
only the student athletes but to the 
coaches as well,” said Jackson.
Jackson notices that, in this day 
and age, it seems as though a lot 
of people are unhappy in their ca-
reer. Fortunately for him, Jackson 
says that he was able to do what he 
loved most in life — giving back to 
students through mentoring. De-
spite his retirement in the next few 
weeks, Jackson doesn’t see this as 
the end of the road. “I’m obviously 
going to miss [the students], but I 
call this a new beginning,” he said.
On behalf of all Baruch students 
and athletes who were touched by 
Mr. Jackson’s presence, we wish 
him the best of luck in all his future 
endeavors. He has truly enlight-
ened Baruch College, both by his 
warm personality and esteemed 
knowledge, one student at a time.
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Ronaldinho’s slow rolling free 
kick helped defending champs, 
Barcelona, advance to the next 
Jets and Giants switch places
BY MORGAN GURFINKEL
STAFF WRITER
Chad Pennington came into 
the season struggling to reclaim 
his starting quarterback job for the 
Jets. Fans questioned his “water 
pistol” arm, and surgically repaired 
shoulders. With Eric Mangini re-
placing Herm Edwards as the head 
coach, and Curtis Martin contem-
plating retirement, this season was 
destined to be a rebuilding year.
Eli Manning was coming into 
his third season in the NFL with 
weapons on off ense, and an all-pro 
cast on defense. Irrespective of the 
arduous schedule the Giants were 
dealt, fans expected the addition 
of Lavar Arrington and the matura-
tion of Eli Manning to yield super-
bowl contention.
To date, the Jets have outper-
formed expectations, while the 
Giants have yet to deliver on their 
promise. Whereas the Jets’ locker 
room is seemingly harmonious, the 
Giants’ players and coaches have 
been content to insult one another 
and shift blame as they see fi t. Gi-
ants’ players seem to have a par-
ticular affi  nity for releasing frustra-
tions through the national media. 
Earlier in the season, Jeremy 
Shockey belittled Head Coach Tom 
Coughlin “we were out-coached 
and outplayed” after a 42-35 loss to 
Seattle. Tiki Barber, supposedly one 
of the team leaders, set the prece-
dent for that comment last year af-
ter a playoff  loss to Carolina when 
he said exactly the same thing. Two 
weeks ago, Michael Strahan and 
Plaxico Burress argued through 
ESPN and WFAN, and the list goes 
on. Sure, Strahan justifi ably criti-
cized Burress for playing lazy, but 
airing a team’s dirty laundry for the 
public is not what a winning team 
does.
Alternatively, the Jets have been 
winning important games and 
maintaining discipline. Against the 
Houston Texans, the Jets were mid-
way through the fourth quarter be-
fore committing their fi rst penalty. 
More importantly, no player has yet 
to publicly denounce a teammate. 
Coach Eric Mangini has the team 
under wraps, and unheralded play-
ers are stepping up with impressive 
eff orts. In defeating the New Eng-
land Patriots in Week 10, the Jets 
proved that they are for real.  
While nothing is set in stone 
yet, we seem to be heading towards 
surprise endings for both New York 
football teams. Th e potential that 
the Giants displayed during the 
fi rst half of the season is fading, and 
injuries are compounding their dif-
fi culties. A fact that is important 
to mention is that historically, 11 
Super Bowl winners have failed 
to make the playoff s the year after 
their championship, and this year’s 
Steelers are poised to be the 12th 
team. Th e moral of the story is that 
the NFL’s 16-game schedule fosters 
parity among teams, and predict-
ing success is an inexact science.
BY LIA EUSTACHEWICH
STAFF WRITER
Last week, the men’s basketball 
team took out John Jay College (1-
6) during the Bearcats’ fi rst CUNY 
Conference game of the season. 
Th e Bearcats overpowered John 
Jay with a fi nal score of 55-48, put-
ting their record at 3-2. Bearcat fans 
were wild and raucous after watch-
ing the women’s basketball team 
defeat the Lady Bloodhounds in 
overtime with a fi nal score of 84-
76.
Energy was alive throughout the 
Athletic Recreation Center as the 
crowds cheered on. Th e Bearcats 
showed off  their strong off ensive 
skills and team chemistry and the 
Bloodhounds were fi rm competi-
tion but they failed to shoot accu-
rately.
Highlights of the night included 
junior center Phil Schatz’s cool 
demeanor while contributing 14 
points, seven rebounds and a to-
tal of four blocks. Schatz says that 
his unprecedented attitude on the 
court comes from last year’s experi-
ence. “It’s important to remember 
that basketball is a game, and you 
have to have fun,” he says. “Th e 
more you panic and press, the more 
likely you are to make mistakes.”
Th e Bearcats shot an impressive 
38 percent with the help of senior 
captain Carl Emegno who cap-
tured 12 points, fi ve rebounds, six 
assists and one block against John 
Jay which caused the crowd to go 
crazy. 
Other prominent players of the 
night included sophomore George 
Kunkel with 15 rebounds, making it 
his fi fth consecutive game with 10 
rebounds or more and junior guard 
Ben Crane who showed intense 
hustle throughout the game. 
While the Bearcats looked 
strong from the stands, long time 
coach Ray Rankis felt otherwise. 
“Th e only advantage we had against 
John Jay is that they’re used to los-
ing,” he says. Th roughout the game, 
Rankis could be seen motivating 
his players with much needed ad-
vice. “[I told them to] hold the ball 
strong, and to limit the touches on 
Kelvin Luna and Alex Valerio,” he 
says. “Th ey’re [John Jay’s] strongest 
off ensive players so we really over-
compensated.” 
Emengo agrees that the team 
could have played better but feels 
that as the captain he needs to im-
prove as well. “[At the next game 
against Lehman] we need to play 
stronger, pass the ball better and I 
need to play a better game.” 
Despite being an eye opener for 
improvements, Schatz says that the 
game against John Jay was more 
than just another win. “It wasn’t 
our best performance, but it was 
important to win our fi rst confer-
ence game of the season,” he said. 
“John Jay off ered us a good chance 
to show that we can keep our com-
posure and play fundamentally 
sound.” 
Th is weekend, the men’s bas-
ketball team was down in Florida 
at a tournament in Daytona Beach 
against higher ranked schools, 
Methodist University and Brevard 
College, both located in North Car-
olina. Although the Bearcats were 
unable to come out on top in ei-
ther game, the tournament helped 
boost the team’s morale. “We were 
disappointed losing both games 
but we learned that our team has a 
lot of heart. We never gave up,” says 
Schatz. 
Th e Bearcats are well into their 
season with their next game com-
ing up on Dec. 29 against Clark 
University in Massachusetts. Th eir 
season has plenty of room for im-
provements but the future looks 
promising for this fi ercely competi-




White and blue balloons greet-
ed students on Tuesday, Dec. 5 
as they were coming down to the 
Athletic Recreational Center for 
the third annual Pep Rally at Ba-
ruch College. Th is year, the event 
was advertised better than it was in 
the previous years. For more than 
a week before the event, fl yers that 
read “SPREAD THE CODE: PEP 
RALLY” could be seen all over the 
campus. 
Once on the level B2 of the ARC 
students were greeted with free 
food. Early comers received free 
Baruch Bearcats t-shirts, and the 
Baruch radio station, WBMB, was 
already inside the gym, entertain-
ing the students. 
As the crowd poured in, some of 
the athletes and the other students 
were playing volleyball and bas-
ketball on the court. Th e Bearcat 
mascot was walking and dancing 
around. For some students, this 
was the fi rst time that they ever 
got to see the school’s mascot. Af-
ter everybody was inside, the MC 
shouted, “make some noise for the 
special guest,” who turned out to 
be teen pop duo, Nina Sky.
After the National Anthem, four 
students volunteered to come to 
the front and competed to see who 
could make the best Bearcat growl. 
Th e crowd determined the win-
ner, who received a leather bag as 
a prize. Other contestants received 
Baruch Bearcats t-shirts.
Th en it was fi nally time to bring 
out the athletes. Th e fi rst team 
presented was the cheer/dancing 
team who greeted all the teams 
that followed. Th e soccer team, 
who became conference champi-
ons this year, followed the cheer-
leaders. Th e men’s volleyball team, 
who also became conference 
champions this year, followed the 
soccer team. Th ree time CUNYAC 
Champions, the men’s tennis team, 
were presented next, followed by 
the women’s volleyball team, who 
became CUNYAC semifi nalists 
this season. Th e men’s cross-coun-
try team, who got fourth place in 
the CUNYAC Championships this 
year were next. Th en, the women’s 
cross-country team, who received 
second place in the CUNYAC 
Championships followed. Th e next 
team presented was the men’s 
swimming team, who are now in 
the middle of their schedule and 
so far have eight new records.
“It ain’t often you see confer-
ence champs in the building,” 
said the MC. As Baruch students, 
we can truly say that we can be 
proud of our athletes. “It was a re-
ally great event. Th ere was a lot of 
energy and emotions,” said Kon-
stantin Obuhovs, a member of the 
soccer team. “It showed a lot of 
school spirit,” said his teammate 
Tom Murdoch. Brianne McCabe, 
a member of the women’s volley-
ball team disagreed somewhat in 
saying that, “[Th e pep rally] could 
have had a bigger crowd with more 
enthusiasm.” 
Another student, who did not 
wish to identify herself, com-
plained about the music at the 
pep rally. “Th ey centered it on the 
whole hip-hop culture. Th ey could 
have chosen an artist who stands 
for something important.”
For the last event, two students 
won a raffl  e and were given the 
opportunity to make a half-court 
shot. Th e winner would get a $500 
gift card from the Baruch Col-
lege bookstore. Anthony Favara, a 
member of the soccer team got re-
ally close to making that shot, but 
missed. Unfortunately, nobody 
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Bearcats snatch first win against John Jay
MEN’S BASKETBALL
Pep rally proves Baruch’s pride 
for all  of its champion athletes
SWIMMING
Baruch sports fans greet the college’s athletic teams at the 2006 pep rally.
VICTOR CHU | THE TICKER 
Bearcats set new standards
n Swimmers kick it 
up a notch at ECACs
BY MARIANE ST. MAURICE
STAFF WRITER
While it was an ordinary week-
end for most Baruch students, the 
fi rst weekend of December rep-
resented something monumental 
for eight members of the Baruch 
Swim team. Six swimmers from 
the men’s team and two members 
of the women’s team had qualifi ed 
for the ECAC championship dur-
ing their previous meets, and that 
weekend was their chance to put 
all their hard work into play. Over 
the three days that they were there, 
the Baruch athletes broke a total of 
12 school records.
A great example of teamwork, 
the men’s team broke four records 
in various relays: the 200-meter 
and 400-meter Medley relays, as 
well as the 200-meter and 800-me-
ter Freestyle relays. Th e Bearcats 
did not stop there, however, and 
proceeded to break records in in-
dividual events, collecting enough 
points to come in 12th in the cham-
pionship, the best in the team’s his-
tory and the highest a CUNY school 
has ever placed. 
Annelie Gregor, a new addition 
to this year’s team, broke two re-
cords, one in the 200-meter Breast 
Stroke, the other in the 400-meter 
individual medley, making her 
the fi rst Baruch female swimmer 
to place in the top 16 of an ECAC 
individual event. Her teammate, 
Freshman Jessica Panaherrera, also 
broke two records, in the 100- and 
200-meter Butterfl y. Panaherrera 
was the fi rst in the school’s history 
to swim the latter event, estab-
lishing a record that she is setting 
out to break. Coming back from 
the three-day meet, Panaherrera 
explained that swimming in the 
championship gave everyone more 
experience, due to the higher level 
of competition. 
Th e men’s team also had to face 
tougher competition than they were 
used to. Freshman Brian Ramirez, 
who participated in three of the re-
cord-breaking relays, said the expe-
rience made him “look up to good 
swimmers, and that set a higher 
standard for me.” Although he said 
he didn’t swim his best times, see-
ing the competition made him want 
to work harder for the future swim 
meets, and he pointed out that the 
Bearcats beat teams against which 
they will be swimming during the 
second half of the season. 
Th e rest of the season should go 
very well for the team, especially for 
Freshman Michael Shiwnath, who 
broke three individual records and 
was part of the four relays. Shiwn-
ath was the fi rst Baruch male swim-
mer to individually place in the top 
16 of an ECAC event, and attributes 
his success not to the hard training 
schedule he strictly follows, but to 
his great coach and to the support 
of his teammates. 
Other members of the men’s 
team who participated in the event, 
which took place in the Nassau 
County Aquatics Center, in Long Is-
land, were Juniors Igor Gorodetskyi, 
Carlos Nieto and Tony Zhang, who 
were all part of the relays. Fresh-
man Justin Wong also broke the 
school record of 200-meter Breast 
Stroke, even though he wishes he 
had performed better. 
Th e Bearcats next home meet 
will be on Dec. 12, at 6P.M. against 
Hunter. 
 
JOHN LEE | THE TICKER
Baruch men’s basketball team members take the lead in a game against John  Jay College.
SCHEDULE
Men’s Basketball
12/11 – Ramapo at Baruch 8 p.m.
Women’s Basketball
12/11 – Ramapo at Baruch 6 p.m.
DID YOU KNOW...
BEFORE BARUCH’S MASCOT 
WAS THE BEARCAT, IT 
USED TO BE THE BARUCH 
SENATORS.
Arts
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FILMS TO WATCH 
THIS WEEK:
Opening December 8th 
Apocalypto (Wide)
Blood Diamond (Wide)

















What: Museum Event: National 
Design Triennial: Design Life 
Now
Where: Cooper-Hewitt Nat’l 
Design Museum, Smithsonian 
Institution (2 E. 91st St.)
Cost: Free
For more info: 212-849-8420
What: Music Concert: Sing We 
All Merrily, An Early American 
Christmas Concert
Where: St. Michael’s Church 
Hall (225 W. 99th St.)
Cost: $10 (with student ID)
For more info: 212-666-2656
What: Music Concert: Bay-
side/The Junior Varsity/Melee/
Bombers
Where: Knitting Factory (74 
Leonard St.)
Cost: $11 (7:00 p.m.)
For more info: 212-219-3132
What: Museum Event: Nan 
Kempner: American Chic
Where: The Metropolitan Mu-
seum of Art 5th Ave. & 82nd St.)
Cost: Free (with student ID)
For more info: 212-879-5500
What: Music Concert: Peter 
Walker and Jack Rose
Where: Knitting Factory (74 
Leonard St.)
Cost: $10 (8:00 p.m.)
For more info: 212-219-3132
What: Museum Exhibition: Saul 
Steinberg: Illuminations
Where: The Morgan Library & 
Museum (225 Madison Ave.)
Cost: Free (with student ID)
For more info: 212-685-0008
What: Music Concert: The Ex/
Aloha/DJ Rupture 
Where: Knitting Factory (74 
Leonard St.)
Cost: $12 (8:00 p.m.)
For more info: 212-219-3132
What: Museum Exhibit: Spirit 
Mug Shots
Where: Elliot Mazur Gallery 95 
(1050 2nd Ave.)
Cost: Free (with student ID)
For more info: 917-453-1381
What: Music Concert: Low & 
Friends
Where: Bowery Ballroom (6 
Delancey St.)
Cost: $18 in advance, $20 at the 
door (8:00 p.m.)
For more info: 212-533-2111
What: Music Concert: Invite 
Them Up with Eugene Mirman 
and Bobby Tisdale
Where: Bowery Ballroom (6 
Delancey St.)
Cost: $15 (8:00 p.m.)
For more info: 212-533-2111
What: Museum Exhibition: 
Minding Traditions: 20th Cen-
tury Artists & the Judeo-Chris-
tian Legacy
Where: Museum of Biblical Art 
(1865 Broadway)
Cost: Free (with student ID)
For more info: 212-408-1500
What: Museum Exhibition: Dis-
play of the Original N.Y. Ratifi -
cation of the U.S. Bill of Rights
Where: Federal hall National 
Memorial (26 Wall St.)
Cost: Free
For more info: 212-401-1620
What: Museum Exhibition: 
Contemporary Art at its Best
Where: Angora Gallery (530 W. 
25th St.)
Cost: Free
For more info: 212-226-4151
What: Show: Good for the Jews: 
a night of music and comedy
Where: Knitting Factory (74 
Leonard St.)
Cost: $15 (7:00 p.m.)
For more info: 212-219-3132
What: Music Concert: The New 
Deal
Where: Bowery Ballroom (6 
Delancey St.)
Cost: $25 in advance, $28 at 
the door (9:00 p.m.)
For more info: 212-533-2111
What: Museum Exhibition: 
Dvorak in Love: New York in the 
Time of Antonin Dvora
Where: The Municipal Art So-
ciety (NE corner of 2nd & 17th 
Sts.)
Cost: $15
For more info: 212-935-3960
What: Music Concert: Rainer 
Maria Farewell Show
Where: Bowery Ballroom (6 
Delancey St.)
Cost: $15 in advance, $17 at 
the door (8:00 p.m.)
For more info: 212-533-2111
What: Music Concert: Hazen 
Street
Where: Knitting Factory (74 
Leonard St.)
Cost: $13 (4:30 p.m.)
For more info: 212-219-3132
What: Museum Exhibit: Span-
ish Painting from el Greco to 
Picasso: Time, Truth and History
Where: The Guggenheim Mu-
seum (1071 5th Ave.)
Cost: Free (with student ID)
For more info: 212-423-3500
What: Museum Exhibition: Kiki 
Smith: A Gathering, 1890-2005
Where: The Whitney Museum 
(945 Madison Ave.)
Cost: Free (with student ID)
For more info: 212-570-3676
What: Music Concert: Haste 
the Day
Where: Knitting Factory (74 
Leonard St.)
Cost: $12 (5:00 p.m.)
For more info: 212-219-3132
BY JACQUELINE CHANCER
ARTS EDITOR
WHAT TO DO THIS WEEK FOR FREE ... 
OR PRETTY DARN CHEAP
BY FRANK MARZULLO
STAFF WRITER
Ah, the excitement of whisking 
around to beat 8 p.m. curtains. Th e 
thrill of sprinting down the aisle, 
playbill pages fl ying, to give the 
reader my full eff ort. Was it worth 
it to see two female playwrights’ 90-
minute works? Yes and no.
Ratty torn armchairs and dull 
gray carpeting greet patrons of Vic-
toria Stewart’s Live Girls at Urban 
Stages. Two bulky nightlights and a 
drab abstract print over a king-size 
bed complete the eyesore set. De-
spite artistic director Frances Hill’s 
pre-show pep talk, I found myself 
unable to share her enthusiasm.
Th is is the second play this 
season to begin with a character 
speaking a foreign language, in the 
hands of the abrasive Pamela Hart 
as Sarah, a lesbian performance 
artist rehearsing her interview with 
a German man for that evening’s 
show. It is an inexcusably lazy writ-
ing crutch to have actors playing 
performers in a play. Th e situation 
would have to be extraordinary; 
this one is merely mediocre, with 
Sarah creating a piece on injustice. 
I liked an early scene of her hiring 
an assistant. Allison, engagingly 
played by Jenny Maguire, is such 
a swooning fan of the diva that she 
suspends her Ph.D. work for the 
low-paying gig. Having memorized 
Sarah’s oeuvre, she is welcomed 
aboard. But assistants should never 
outshine bosses, in life or in art.  
Suli Holum smartly plays porn 
star Sonia, who submits to in-
terviews. Th ey talk frankly about 
sex, but salary is taboo. Sonia has 
a clever line when asked about 
her income: “More than a school 
teacher, less than Halle Berry.” Pre-
dictably, she comes on to Sarah 
and invents a tortured life story for 
publicity’s sake before their aff air. 
More predictably, backstabbing Al-
lison scores a sweet deal undraping 
Sarah’s salacious life.   
Better writing awaited me at 
the Public Th eatre in Juilliard-
trained Julia Cho’s Durango. Th e 
cast, straight from the premiere in 
Connecticut, has a warm chem-
istry, which comes in handy for a 
family play. Cho’s mastery had me 
from the opening scene, in which 
a company security guard hovers 
over Korean-born Boo-Seng. Th ey 
have a heart-warming chat about 
their families. At the scene’s end, 
Boo-Seng lifts a stuff ed box as he 
is escorted from the Arizona fi rm’s 
premises, laid off  after 20 years.  
He goes home to continue bully-
ing his sons into high achievement. 
He gets Isaac admitted to the Uni-
versity of Hawaii’s medical school 
(“Kimchi everywhere!”) through a 
friend. Th e details of what happen 
at the interview, unbeknownst to 
Boo-Seng, are a shocker and very 
amusing in the telling.  
Jimmy, a 13-year-old swimming 
champ nagged to boost his person-
al best, makes a surprising decision 
about his status on the team, with 
another shocking secret. Boo-Seng 
hides his fi ring and all three re-
pressed men set out on a road trip 
to board a historical train in Duran-
go, Colorado.  
Cho’s decision to give the three 
monologues to the cancer-stricken 
dead matriarch creates unneces-
sary fi ller; the play can stand on 
its own. Th is is a minor fl aw, how-
ever, in an extremely heartfelt play 
with very sympathetic characters. 
Th e ineptly planned trip is both hi-
larious and touching. One of these 
brains should have Mapquested the 
route, but then there would be no 
play, which has an evident Death of 
a Salesman family skeleton. At least 
Cho borrows from the best. 
James Yaegashi is intense in a 
high-spirited performance as Isaac. 
Jon Norman Schneider makes 
the harder role of Jimmy believ-
able in a courageous turn. James 
Saito weaves a deft performance of 
subtle, quiet power as the haunted 
Boo-Seng. Th e excellent lighting 
creates wonderfully soothing back-
drops on the vast stage. Th e set de-
sign is highly creative, especially a 
neon motel sign of a swimmer in 
three phases of a dive. Durango is 
both a languorous meditation on 
modern family life and a fun place 
to visit; book now.   
Aisle seat beat: Live Girls and Durango
BY MARK EMANNUEL OYENYILLI
ADVERTISING MANAGER
My Chemical Romance and Green 
Day producer Rob Cavallo have 
created one of those albums 
that hook you with the fi rst song 
and never lets go till the last. Th e 
concept: during the last days of his 
life, a young lad dying of cancer 
refl ects on sins, hopes and fears 
within his deceptively layered life. 
With a richly orchestrated mix of 
brutal, heartfelt and hilarious lyrics, 
front man Gerald Way uses shifting 
perspectives to propel this concept 
into one of the best rock albums 
of the year.By blending theatrical 
pop, heavy metal, raw pop-punk 
energy and an overarching sense 
of fun, Th e Black Parade defi es 
all elements that could corner 
the music into a certain genre. 
      While Way’s lyrics aren’t exactly 
original, the versatility on the guitar 
(prominently showcased in the 
melancholic ballad of “Cancer,” 
the epic guitar solos of “Dead” and 
the speedy rhythm of “House of 
Wolves”) adds to its authenticity. 
In a disturbing track titled “Sleep,” 
Way uses novelistic threads and 
artistic imagery to describe the 
physical pain of someone knocking 
on death’s door. 
       But this album isn’t all about 
mortality. Just when it seems to be 
diving into melancholic mode, it 
launches into tracks like “Mama” 
underlined by humorous lyrics 
and fl amboyant drama. “Welcome 
to Black Parade” also follows as 
the most optimistic track on the 
record. With bitter yet empowering 
lyrics: “I am not afraid to keep 
on living / I am not afraid to walk 
this world alone” in the last track 
“Famous Last Words,” Th e Black 
Parade seems destined to become 
the bonkers rock album of the year.
My Chemical Romance’s mortality lesson
BY ADRIENNE RAYSKI
EDITOR-IN-CHIEF
Baruch Performing Arts Cen-
ter’s production of Blade to the 
Heat, an all-around visual perfor-
mance, took to the stage on Nov. 14 
through Nov.18, showing off  some 
of Baruch’s surprisingly skillful ac-
tors in this 1950s play surrounding 
the lives of boxing champions. 
Th e Nagelberg Th eatre off ers an 
interactive feel for an audience that 
unknowingly becomes ringside 
boxing match attendees, jazz club 
guests and bedroom onlookers. 
Even more impressive are the scen-
ery and props with which the ac-
tors make their performance come 
to life, including a pull-out boxing 
ring, a dungeon-like training facil-
ity and ready-lit prop cigarettes for 
each suave ’50s character. 
Th e cast varies in talent, but al-
most every actor adds something 
to the show. Yash Shah who plays 
Mantequilla Decima, a Latino box-
ing champion whose cocky attitude 
is really a cover up for his frag-
ile ego, becomes most animated 
and believable in scenes where he 
rants and raves in quick Spanish 
dialogue. In scenes where his ma-
chismo attitude is less prevalent he 
has diffi  culty expressing the sen-
timental side of his character. Ben 
Cohen as Wilfred Vinal is comical, 
eccentric and lively — his egotisti-
cal character adds humor to the 
play at all the right points, however 
his accent still needs some work—
at times it became diffi  cult to com-
prehend his lines at all. 
Lina Pava as Sarita Malacara 
comes off  a bit contrived in her 
role, but loosens up as her charac-
ter evolves into a more self-assured 
woman, proving that she is strong 
enough to accept defeat. Pava too 
seems most comfortable with the 
frantic Spanish dialogue that her 
character spouts at Mantequilla 
when he bitterly argues with her af-
ter losing a match to leading boxer, 
Pedro Quinn. Stephen Chan’s per-
formance as Pedro is most compel-
ling; although it is diffi  cult to get 
past the fact that Chan is an Asian 
man playing a Latino boxer, his 
performance as a down-to-earth, 
modest character is done with great 
skill. Chan never steps out of char-
acter even during passionate — and 
sometimes shocking — scenes.
Th e storyline itself explores very 
broad topics of love, relationships, 
racism and homosexuality, which 
is a lot for a play that on the surface 
looks to be not much more than a 
boxing tournament. Although the 
ending left me feeling somewhat 
unfulfi lled, I was nonetheless whol-
ly impressed by the articulate per-
formances of my fellow students.  
Blade to the Heat 
proves a triumph
PERFORMANCE REVIEWS
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BY LAUREN LOEFFEL
COPY CHIEF
Th is past week, I was able to 
satisfy my taste for both hardcore 
and indie rock by seeing Norma 
Jean headline the Radio Rebellion 
Tour at Irving Plaza and Au Revoir 
Simone open up for the cult-status 
band, Th e Stills, at Bowery Ball-
room.
Norma Jean, the Atlanta-based 
Christian metalcore band played a 
solid set headlining the Radio Re-
bellion Tour, which included acts 
like Between the Buried and Me 
and Misery Signals. Having just re-
leased their third album Redeemer 
on Solid State Records, the band 
is now touring with an additional 
percussionist Steve Hash, who con-
tributes to the blistering riff s preva-
lent in their music. 
Th eir performance was incred-
ible and their sound was fl awless, 
but I didn’t expect any diff erent 
from a band that recorded their fi rst 
album, Bless the Martyr and Kiss the 
Child completely live. 
Vocalist Cory Putnam sang both 
old favorites like “Memphis Will 
be Laid to Waste,” which instanta-
neously turned Irving Plaza into a 
full-out mosh pit, and new songs 
such as “Th e End of All Th ings Will 
be Televised.” Even though their 
line up has consistently changed 
over the years, Norma Jean is still 
drawing crowds and staying true 
to their sound. Th ey will now con-
tinue on to Europe to fi nish the re-
mainder of the tour this year.
Au Revoir Simone, a Brooklyn-
based three-piece all girl keyboard 
band played on Dec. 1 to a sold 
out crowd at Bowery Ballroom. 
Although they do not have a label 
in the U.S., in Japan and Europe 
they have a record deal with Moshi 
Moshi. 
After having appeared on MTV’s 
“You Hear it First” they have de-
veloped a steady following. Annie 
Hunt, one third of the group and 
also a former Hunter College stu-
dent, said that since they started 
playing together, “Someone has 
been looking out for us.” 
Having met through mutual 
friends in their neighborhood, the 
band has found their inspiration 
through their friends, who attend-
ed their show. Th eir songs and the 
use of multiple keyboards, creates 
a sound that has not existed before. 
By going on tour nonstop until the 
end of the month, Au Revoir Sim-
one is bound to get a record deal by 
the start of the new year. 
BY JACQUELINE CHANCER
ARTS EDITOR
If you’ve seen Braveheart or Th e 
Passion of the Christ, or even heard 
his drunken escapade with Malibu 
cops, then you know actor/direc-
tor Mel Gibson’s signature style. 
His gory new release, Apocalypto 
comes as no surprise. If you have a 
heart condition I would advise you 
not to watch this fi lm and discon-
tinue reading any further, for they 
may cause a surge in heart palpita-
tions.
In respect to bodily secretions, 
Apocalyto discharged perhaps a bit 
too much for even die-hard fans. 
According to critic Rex Reed of the 
New York Observer, “Blood pours 
from every orifi ce, in what looks 
like a terrible waste of Smucker’s 
raspberry sauce.” But once you get 
past all the blood and guts, Apoca-
lypto surprisingly has an exciting 
plot, though it fails to excel in origi-
nality. 
Set during the time of the an-
cient Mayan civilization, the fi lm 
recounts the struggle of a man’s 
journey to save his people’s way 
of life, despite a stronger oppos-
ing clan that is threatening his very 
existence. A slight spin on the clas-
sic ‘man vs. the world’ theme, but 
nonetheless a classic Gibson tes-
tosterone-driven twist. T
hough certainly not comparable 
to its cinematic greatness, Apoca-
lypto’s large-scale cast and overall 
historic bias was oddly reminis-
cent of Terrence Malick’s Th e New 
World. If Gibson played his cards 
right and perhaps toned down the 
violence, Apocalypto could have 
been a contender, but of course his 
boyish brutishness dragged him 
down. After his run-in with those 
Malibu cops, I’m somehow not sur-
prised. 
Remember all of the controver-
sy surrounding Th e Passion of the 
Christ? Remember how the Jew-
ish community was up in arms at 
their portrayal in the fi lm? Well, if 
the Mayan civilization were still in 
existence, I’m sure they’d ring Mel 
Gibson’s bloody neck, which ironi-
cally would solidify Apocalypto’s 
portrayal. Th ose with weak hearts 
take heed: Gibson’s Apocalypto is 




Norma Jean struts into Irving Plaza, 
Au Revoir says hello to Bowery Ballroom
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Cory Brandan leads Norma Jean at the Radio Rebellion Tour
